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Forward - looking statement

Certain statements used in this Report regarding the Company’s business operations,
industry, objectives, business strategy, management plans and expectations may be forward-
looking statements. These statements can be identified by usage of words such as 'believes',
'estimates’, 'anticipates’, 'expects', intends', 'may', 'will', 'plans', 'outlook' and other words of
similar meaning in connection with a discussion of future operating or financial performance.

Forward-looking statements are necessarily dependent on assumptions, data or methods that
may be incorrect or imprecise and hence may be incapable of being realised. These statements
are not intended to be a guarantee of future results, but constitute our current expectations
based on reasonable assumptions. The Company’s actual results could materially differ from
those projected in any forward-looking statements due to various events, risks, uncertainties
and other factors. The Company does not assume any obligation nor intend to update or
revise any forward-looking statements, whether as a result of new information, future events
orotherwise.

To view the report online or to download visit
www.eichermotors.com/annual-reports




Eicher Motors Limited (EML)
owns the iconic Royal Enfield
brand, the global leader in
middleweight motorcycles and it
has been making its distinctive
motorcycles since 1901. Royal
Enfield operates in India, and
over 50 countries around the
world. EML also has a joint
venture with Sweden’s

AB Volvo - VE Commercial
Vehicles Limited (VECV) -
which is driving modernisation
in India's commercial vehicle
space, and in other developing
countries. VECV has a
complete range of trucks

and buses from

3.5-49 tonnes.

CONSOLIDATED

HIGHLIGHTS

Period of comparison

W 1.4.2018 - 31.3.2019
W 1.4.2017 - 31.3.2018

Net Revenue from Operations (Rrs. Crores)

2018-19 9,797

2017-18 8,965

Earnings Before Interest, Depreciation
¢ Tax (EBIDTA) before share of profit
of Joint Ventures (%)
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Operating Margin (EBIT) before
share of profit of Joint Ventures (%)

2018-19 26.6
2017-18 288
Share of profit of Joint
Venture - VECV (Rrs. Crores)

258
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—
@ ©

0.7% @

Total Comprehensive income
including share of profits of Joint
Venture (Rs. Crores)

2017-18 2,190

*Excluding discontinued operation of Eicher Polaris
Private Limited
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ENABLE /
KICKSTART _
THE ACTIVE,
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EXPLORATION

We believe that pure motorcycling unlocks -
this pursuit, that’s why - we keep riding pure
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EICHER MOTORS LIMITED

Eicher Motors Limited (EML), listed on
the Bombay Stock Exchange (BSE)
and the National Stock Exchange
(NSE), is the owner of the iconic
Royal Enfield brand. A global leader
in mid-sized motorcycle segment,
Royal Enfield is the oldest motorcycle
brand in continuous production since
1901. With its distinctive range of
simple yet engaging and accessible
motorcycles, exhilarating community
riding events and an ecosystem that
introduces customers to the world of
pure motorcycling, Royal Enfield has
evolved into an experiential brand.

Royal Enfield with its motorcycle
that combine modern-day elements
with the brand’s heritage, garners
immense enthusiasm amongst
global motorcyclist. It has modern
product development centres at
Leicestershire, UK and Chennai,
India where expert technical team
conceptualise next-generation
motorcycles. Royal Enfield also has
three state-of-the-art manufacturing
facilities around Chennai to meet
global demand.

EML’s joint venture VE Commercial
Vehicles (VECV) with Sweden’s AB
Volvo, engages in the manufacture

of high-technology buses and trucks
from 3.5-49 tonnes. It has pioneered
modernisation of commercial
vehicles in India and other developing
countries. VECV’s integrated plantin
Pithampur, Madhya Pradesh is a global
hub for medium duty five- and eight-
litre engines for the Volvo Group.

/ EICHERMOTORSLIMITED/

Motorcycles
Royal Enfield

Commercial vehicles
VE Commercial Vehicles (VECV)

8,22,724

72,969

motorcycles sold

96%

commercial vehicles sold

29.4%

Market share in India’s mid-size
(250cc-750cc) motorcycles
segment

Royal Enfield

Commercial vehicles market share
in domestic light-to-medium duty
(3.5t0 15 tonnes) segment

VE Commercial
Vehicles (VECV)

m World's oldest motorcycle brand
in continuous production

m Focussed on mid-size
motorcycles (250 cc-750 cc)

m Products sold in India and 50
countries globally through
exclusive stores and dealers

Portfolio

m Designs, manufactures and markets
reliable, fuel-efficient trucks and
buses

Portfolio

m Motorcycles — Bullet, Classic,
Thunderbird, Himalayan,
Interceptor 650, Continental
GT650

= Apparel — Protective riding
apparel, urban casual wear and
personal accessories

m Motorcycle accessories - touring
seats, protective engine and
leg gaurds, luggage solutions
andcontrols

m Eicher branded 3.5-4.9 tonnes,
Light Medium Duty Trucks (5-15
tonnes), Heavy Duty Trucks (16-
49 tonnes) and buses

m Volvo Trucks

m Engineering components and
aggregates

m Assembly of Euro-VI Compliant
Medium Duty engines for
Volvo Group




ROYAL ENFIELD: GEOGRAPHIC FOOTPRINT

3

3

42

Manufacturing facilities in India at
Thiruvottiyur, Oragadam and Vallam
Vadagal near Chennai, India

Fully-owned subsidiaries — Royal
Enfield North America (USA), Royal
Enfield Brazil and Royal Enfield

Exclusive Royal Enfield stores across
UK, Colombia, USA, Mexico, UAE,
France, Spain, Indonesia, Thailand,

Thailand Philippines, Australia, New Zealand,
Portugal, Malaysia, Brazil, Vietnam

and Argentina.

2

Technology Centers at Leicestershire,
UK and Chennai, India

915

Exclusive stores in India

SHAREHOLDING PATTERN (As on March 31, 2019)

Foreign Domestic
Institutional Institutional
Promoter Group Investors Investors Others
49.32% 32.49% 4.55% 13.64%
#
[ T T T T T T T T T 1
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Eicher Motors Limited

Volvo Group Business Unit of Eicher

Motors Limited

» ‘

+

3

Royal
Enfield North
America Ltd.

VE Commercial
Vehicles (VECV)

Rqul Enfield ROyCll Enfield

Thailand Ltd.

Brasil Comercio de
Motorcicletas Ltda

|
Motorcvcles Business

o
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Canada Ltd.
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FINANCIAL POSITION — CONSOLIDATED

BALANCE SHEET

Net Fixed Assets (Property plant € equipment,

Intangibles, CWIP and Investment property)

Investment in joint venture

Investment in mutual funds, bonds € fixed deposits

Other non-current assets
Current assets
Inventories

Debtors

Cash and Bank Balances (excluding fixed deposits)

Other current assets

Total assets

Equity share capital

Other equity

Net worth

Non-current liabilities
Current liabilities

Total equity and liabilities
No. of Shares

Book Value per Share (Rs.)
Market Value per Share (Rs.)

(Rs. Crores)

Market Value to Book Value per Share

Market Capitalisation (Rs. Crores)

31.03.2019 31.03.2018 31.03.2017 31.03.2016
2,324.32 1,834.90 1,246.55 888.64
194392 1,764.27 1,745.82 1,558.44
5,896.60 4,925.51 3,241.31 1,825.24

198.53 204.85 278.07 200.80
633.38 394.64 335.90 30839
90.34 68.00 50.04 32.64
47.29 103.06 25.06 49.17
252.45 227.00 86.33 75.69
11,386.83 9,522.23 7,009.08 4,939.01
27.28 27.26 27.21 27.16
8,891.44 7,002.81 5,317.86 3,625.93
8,918.72 7,030.07 5,345.07 3,653.09
370.01 226.92 134.26 73.60
2,098.10 2,265.24 1,529.75 1,212.32
11,386.83 9,522.23 7,009.08 4,939.01
2,72,82,570 2,72,55,549 2,720,249 2,71,61,183
3,269.02 2,579.32 1,964.36 1,344.97
20,547.70 28,372.65 25,587.50 19,180.60
6.31 11 131 14.31
56,059.41 77331.22 69,624.22 52,096.78

Net Fixed Assets

Net Worth

Book Value Per Share

Market Capitalisation

(Rs. Crores) (Rs. Crores) (Rs.) (Rs. Crores)
I Y Y
2018-19 2,324.32 2018-19 8,918.72 2018-19 3,269.02 2018-19 56,059.41
] I I ]
2017-18 1,834.90 2017-18 7,030.07 2017-18 2,579.32 2017-18 77,331.22
] I I ]
2016-17 1,246.54 2016-17 5,345.07 2016-17 1,964.36 2016-17 69,624.22
|
% 888.64 % 3,653.09 % 1,344.97 2015-16 52,096.78

EICHER MOTORS LIMITED




07

OPERATIONAL HIGHLIGHTS — CONSOLIDATED

PROFIT AND LOSS ACCOUNT
2018-19 2017-18 2016-17 2015-16

Apr'18 - Mar'19 Apr'17 - Mar'18 Apr'16 - Mar'17 Apr'15 - Mar'le
Sales Volume :
Commercial Vehicles (Nos.) 72,969 65,932 58,604 51,888
Motorcycles (Nos.) 8,22,724 8,20,121 6,66,135 5,07,548
Net Revenue from operations - motorcycles 9,797.06 8,964.96 7,033.36 5,210.74
Manufacturing and other expenses 6,893.95 6,157.33 4,859.41 3,769.77
Earnings before interest, depreciation £ tax (EBIDTA) 2,903.11 2,807.63 2,173.95 1,440.97
EBIDTA to Net Revenue (%) 29.6% 31.3% 30.9% 27.7%
Depreciation 300.28 223.30 153.81 118.03
Earnings before interest £ tax (EBIT) 2,602.83 2,584.33 2,020.14 1,322.94
EBIT to Net Revenue (%) 26.6% 28.8% 28.7% 25.4%
Finance Cost 733 5.34 3.56 1.57
Other Income 44339 280.10 227.33 147.99
Share of profit of joint venture - VECV 258.40 256.56 189.47 172.16
Profit before tax 3,297.29 3,115.65 2,433.38 1,641.52
Provision for taxation 1,077.04 935.93 720.30 459.02
Profit after taxation (PAT) 2,220.25 2,179.72 1,713.08 1,182.50
Share of loss of Joint venture from discontinued -17.52 -220.05 -46.00 -38.89
operation - EPPL*
Net Profit after tax 2,202.73 1,959.67 1,667.08 1,143.61
Other comprehensive income -6.20 9.97 -2.43 -0.98
Total Comprehensive income 2,196.53 1,969.64 1,664.65 1,142.63
Total Comprehensive income including share of 22.6% 24.4% 24.3% 22.7%
profits from Joint Venture from continuing operation
to Net Revenue (%)
Basic Earnings per Share (Rs.) 807.76 719.69 613.12 421.30
Diluted Earnings per Share (Rs.) 806.86 718.33 611.44 419.76

*The operations of Eicher Polaris Private Limited (EPPL) was discontinued with effect from March 9, 2018

Net Revenue from Total Comprehensive income including share of profits

Operations
(Rs. Crores)

EBITDA
(Rs. Crores)

from Joint Venture from continuing operation**
(Rs. Crores)

& __________ _ _ |
2018-19 9,797.06 2018-19 2,903.11 2018-19 2,214.05
I Y
2017-18 8,964.96 2017-18 2,807.63 2017-18 2,189.69
I ] |
2016-17 7,033.36 2016-17 2,173.85 2016-17 1,710.65
] I |

2015-16 5,210.74 2015-16 1,440.97 2015-16 1,181.52

** Total comprehensive income excludes exceptional item for 2017-18 and 2018-19

ANNUAL REPORT 2018-19
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MESSAGE TO THE

SHAREHOLDERS

.\n |

/ EICHERMOTORSLIMITED/

Dear Shareholders,

I’'m writing to you after what’s been a fairly tough year
for the Indian automotive industry and your company.
The latter half of 2018-19 was very challenging for
the industry in India with a slowing economy, coupled
with price increases driven by a number of regulatory
changes, weakening demand across the industry.



After several years of double-digit sales
growth, we recorded flat sales volumes
at Royal Enfield as slowing economic
growth along with price increases
brought on by requlatory changes
affected demand. VECV was also
affected by the economic slowdown,
liquidity crisis and an all-time high
discounting across the commercial
vehicles industry.

We believe our fundamentals are
robust, and that we have built
outstanding capabilities for our next
phase of growth and evolution. The
trend of premiumisation continues to
show significant potential for Royal
Enfield in India and many parts of the
world. For the CV industry, we continue
to believe that we can be the catalyst to
drive the modernisation of commercial
transportation in India and other
developing markets.

Royal Enfield

In the year ended March 2019, EML’s
consolidated net revenue from
operations (reflecting the business

of Royal Enfield motorcycles) was up
by 9% to Rs. 9,797 crores, compared
to Rs. 8,965 crores recorded for the
year ended March 2018; Consolidated
EBITDA was Rs. 2,903 crores, up by 3%
compared to Rs 2,808 crores; Profit
After Tax rose to Rs. 2,203 crores from
Rs.1,960 crores in the same period
last year.

Royal Enfield sold 8,22,724 motorcycles
in the year, largely flat from 8,20,121
motorcycles sold last year. In 2018-19,
we added 90 dealers in India and the
Royal Enfield network strength was 915
dealerships as of March 2019. We now
have 42 exclusive stores outside of India,
spread across 19 countries and we just
began sales in South Korea with our first
exclusive store in Seoul.

In June 2018, we introduced the limited
edition Pegasus at the Imperial War

Museum in Buxford, U.K. Inspired by
the RE/WD motorcycle, lovingly known
as the Flying Flea, which played a
pivotal role in World War 2, only 1,000
motorcycles were available across the
world. We sold all the 250 motorcycles
meant for India in just 178 seconds via
an online sale! We also successfully
introduced Anti-lock Braking Systems
(ABS) on all our motorcycles, well ahead
of the regulatory deadline, starting
with the Signals, inspired by our long
association with the Indian armed
forces.

2018-19 will be remembered as the
stand out year for Royal Enfield’s
global ambitions, with the fantastic
650 Twins going on sale. Launching to
stellar reviews and winnings dozens of
awards including the Indian Motorcycle
of the Year and other motorcycle of
the year awards in India and 'Best
Modern Classic Middle-Weight" in
Thailand, the Interceptor 650 and
Continental GT 650 have emerged as
serious contenders for riders across the
world, looking for simple yet charming,
engaging and fun to ride motorcycles.

We have been making steady progress
in International markets with the
success of the Himalayan, and more
so since the Twins went on sale around
the world. The Twins have only had a few
months of sales in 2018-19, and in our
key priority markets such as Thailand
and Brazil, we are now expanding our
distribution. We have also formed our
wholly-owned subsidiary in Thailand,
where the customer response to our
products has been fantastic.

To transform RE into an experiential
brand, selling a motorcycle has to be
seen only as a start of the relationship
with our customer. Our ambition is to
become #1in customer satisfaction in
2019-20 (we ranked #2 last year for
customer satisfaction by JD Power) and
to maintain that position over time. To
do so, we need to dramatically change

the entire ownership experience for
our riders. We have various initiatives
underway that will give our riders more
support and confidence in our brand.

As I'look ahead into the longer term,

| see that we are in the perfect space
in the motorcycle industry globally. |
believe the trend for premiumisation
of most product categories, including
motorcycles, in India and developing
markets will continue for the next

few decades; and we are very well
positioned for that. In addition to
outstanding and distinctive premium
motorcycles, our brand experience,
distribution, and organisational
approach are all upmarket - creating
a unique and desirable positioning in
people’s minds. In developed markets,
there is a trend towards down-sizing

Royal Enfield

24.9%

Market share in 125cc+ motorcycle
segment in India

Eicher Motors

29.6%

Consolidated EBITDA Margin

22.5%

Consolidated Net Profit Margin

ANNUAL REPORT 2018-19
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and simplification - and again, we are
on the right end of that!

Our 2030 goal is to catalyse the global
motorcycle market towards mid-size
motorcycles, by making aspirational
motorcycles and a world of pure
motorcycling experiences that are still
accessible. We will also create symbiotic
products and a world of deeply
engaging and frictionless experiences
delivered by us, our partners and the
ecosystem that we harness.

To achieve our ambitious goal, which
will make Royal Enfield India’s first
premium global consumer brand, |
strongly believe that we need a leader
with a fresh perspective and approach.
| am absolutely delighted that Vinod K.
Dasari has joined us as the new Chief
Executive Officer of Royal Enfield.

I cannot think of a better person

to lead Royal Enfield into its next
phase of evolution to a global brand.
Vinod will also join the EML board as
Executive Director.

Vinod Dasarineeds no introduction

to most of you. He’s amongst the top
few CEQs in India. This is not just my
opinion; he has won many accolades
for his leadership including “CEO of the
Year” from Business Today and Business
Standard in the recent past.

I'have observed him in his previous

role, and he has really shown courage,
innovation and drive, as well as
reshaped many of the dynamics of what
is usually a slow-moving industry.

While that proves his credentials as a
CEQ and aleader, it's much more than
that. Vinod, first and foremost, is a
people’s person. His real strength, as |
see it, is in guiding, supporting, enabling,
and encouraging people and teams to
perform their best. He moves around a

EICHER MOTORS LIMITED

lot, and is good at getting the pulse of
the organisation, customers, dealers,
suppliers, and the ecosystem - and then
acting on that.

I'am convinced that Vinod's leadership
combined with the fantastic team at
Royal Enfield will create magic together
for our next phase of growth.

VECV

At VECV, while we saw strong demand
in the first half of the year, sales
slowed considerably in the second
half. A slowing economy, a tightening
of credit from Non Banking Financial
Companies (NBFCs) and new axle
loading regulations led to a drop in
demand. All-time high discounting
across the industry hurt profitability.
VECV has focused on profitable growth
and as aresult, and has been disciplined
in discounting.

In the year ended March 2019, VECV's
total revenue from operations was up
by 15% to Rs. 11,600 crores, compared
to Rs. 10,049 crores in the previous
year; EBITDA was Rs. 972.59 crores,
up by 9% compared to Rs. 905 crores;
Profit After Tax rose to Rs. 475 crores
from Rs. 472 crores in the same period
last year.

VECV sold 72,969 trucks and buses

in the year, an increase of 11% from
65,932 units in the previous year.

We produced 39,827 Medium-Duty
engines (84% of which were exported),
anincrease of 14% from 34,805 engines
in the year ended in March 2018. Our
exports rose 11% to 10,010 commercial
vehicles from 9,001 units a year
earlier, and we began manufacturing
trucks for the Indonesia and South
African markets under the UD brand,
where we think there’s a significant
growth potential.

At VECV, we have clearly identified that
our brand promise of “ensuring the
best uptime in the industry” will be a
key differentiator for us, and we need
to ensure that we create a customer
experience thatis truly best in class.
While we have made good progress with
building a wide distribution network and
strong aftermarket support, creating

a superior customer experience by
ensuring industry best uptime and
retail excellence is critical for our long
term success.

The coming year is critical for the
industry with the run-up to the
implementation of BS-VI emission
norms from April 1, 2020. At VECV, we
see this transition as a big opportunity.
We have had a fantastic experience with
this technology and we have produced
tens of thousands of Euro 6 engines

VE Commercial Vehicles

11%

growth in Commercial Vehicle Volume

15%

growth in Consolidated Net Revenue
from Operations



for some time now - for export to Volvo
globally. I'm sure that we will be well
prepared to seize the opportunity that
this transition gives us.

This year, we will be aiming to
sustainably grow our market share and
achieve profitable growth especially by
breaking through in the HD segment
where uptime is of supreme importance.
Our Pro 6000 series is gaining in
reputation as the definitive benchmark
in the value truck segment, and this
segment could possibly become the
mainstay post BS-VI. Based on the new
axle norms in the 48-ton and 55-ton
segments, we have expanded our
product portfolio by adding new models.
We will continue to enhance our LMD
portfolio with an increased range of
products such as our recently launched
Pro 2000 platform. In our endeavour
to drive modernisation of commercial
transportation, we have also introduced
electric buses and industry-first
7-speed transmission. We will continue
to press on with our commitment to
build products that deliver industry
leading mileage and performance.

By April 2020, we plan to complete
construction of our new plant in Bhopal
with a capacity to produce an additional
40,000 units a year. When completed,
our overall capacity will be 130,000
units a year.

I'm also delighted to share that Vinod
Aggarwal, VECV's Chief Executive
Officer, has joined the board of Eicher
Motors Ltd effective from April 1st, 2019.

Looking ahead

At EML, we have created a business
model that has enabled us to achieve
a strong and sustained growth over
the years. While the short term looks
challenging, we believe that the long
term potential for both Royal Enfield

and VECV is extremely robust. We will
continue to focus on building products
- motorcycles and commercial vehicles
- that will keep our customers delighted.

Royal Enfield’'s new technology centre
in Chennai is nearly complete and part
of the Product Development team has
already moved in with the rest of the
teams due to move in the course of the
current financial year. We are also close
to commencing production at phase

2 of the Vallam Vadagal plant with the
construction of the building having
been completed and the installation of
equipment will commence soon.

We are committed to being a company
that provides Pure Motorcycling
experiences to riders and travellers, and
we are looking for new ways to engage
with people outside of just selling them
a motorcycle. We are going to step

up our efforts in rides, events, and
community building - so that these
act as catalysts for more people to
enter the amazing world of motorcycle
adventures and journeys, in India and
around the world.

| would like to thank all our stakeholders
for their resolute faith in us. We

are well poised to capitalize on the
opportunities coming our way, and to
create new ones, to take EML to a new
orbit of growth and success.

Siddhartha Lal
Managing Director
Eicher Motors Limited

ANNUAL REPORT 2018-19
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| don’t want to spend my life in front of a screen.
| want to have a view of this world that is better
than that of any penthouse. | don’t want to spend
my life reading about the experiences of others. |
want to have my own. | want to follow the journey
and not the destination. Every time | ride out,
it makes me realise that there is no greater
pleasure or feeling than the feeling of oneness
with my motorcycle, with the road below, and
the terrain through which I ride. I have found
a way of life that fills me with real, authentic
experiences. | call this pure motorcycling.

PURE

A fundamental experience of life — authentic and

real. Connecting at a sensorial level with your

innermost self and your surroundings. Not being
dependent on approval or endorsement from others.
Steering clear of the artificial, the superficial, the
superfluous and the contrived.

MOTORCYCL

Motorcycling includes riding, owning, maintaining, caring -
and workmanship as an active pursuit. Focussing on the = -
essentials and not the excess. Not transforming, but

reconnecting with the purity of experience. Engagement

with machine and terrain.

et
e

/ ANNUAL REPORT 2018-19
i




14

CORPORATE REVIEW

THE OLDEST MOTORCYCLE BRAND

1891 r~wik 1893 1900

R.W. Smith and Albert | I EMCL becomes Royal B 1" R. W. Smith designs a Royal Enfield enters
Eadie take over the I i 4 Enfield — ‘Royal’ being & prototype motorised motorsport when one
Townsend Cycle Company r f o i taken from the Royal Ee quadricycle, a four- of its quadricycles

in Redditch, UK, renamed L e < Small Arms Company. The + wheeled bicycle using a enters a 1000 Mile

it to Enfield Manufacturing 1 t._f "j'; e o A | trademark ‘Made like a # f{“‘-‘?‘“\ﬁ—w‘ proprietary 11/2 hp De Trial. The event does
Company Limited (EMCL) b ey B R "u‘ L gun’isintroduced. Q % Dion engine. " much to persuade
and commenced supplying = J ,. = r bl /‘Lﬁ the British public

precision machine parts
to the Royal Enfield Small
Arms Factory in Enfield,
Middlesex.

about the viability of
motorised transport.

T 1028
A major fire breaks out =—._ 3 Royal Enfield replaces
at the 18-acre Redditch == & == outmoded flat tanks
factory. The Company’s own . ke e ﬁ'm{;:ru #6881 yith saddle tanks and
fire brignde manages to Y . ] - == becomes one of the first
fight flames that threatened e, e W ' ““". manufacturers to change £

— —
to engulf the entire plant. i T ",,Hu-_ its front fork system from
[

1924

Continuous development
results in a range of 8
models. This includes news
launches of the Sports
Model 351, the first Royal
Enfield 350cc OHV 4-stroke -- P
motorcycle with foot- i;f"

operated gear, powered by

2

v \
aJAP engine and a 225cc —

i .

2-stroke step through [ T
“Ladies Model’. j

1939

Royal Enfield produces large
quantities of motorcycles
and bicycles during the
World War Il which includes previewed in the Colmore
the most iconic military [ Cup Trial of March 1948.
model, the 125cc 2-stroke _."‘ L w ¢ Two Bullets form part of the
‘Airborne” motorcycle — g T © victorious British team in

Flying Flea. It could be loaded X the 1948 ISDT (International
into a specially fabricated . ‘ Six Day Trial), held in Italy.

1926

i

|

“:‘:.?ﬂi?i*;ggj,uﬂf

a Druid design to centre-
sprung girder forks.

1948
The 350cc Bullet prototype,
with radical swinging

arm rear suspension is

1949
The new 350cc Bullet and
500cc Twin models are
launched in the UK, both
having the same frame,
swinging arm suspension,
telescopic front forks and
gearbox. K. R. Sundaram lyer
launches Madras Motors to
import British motorcycles
into India. Besides Norton
and Matchless machines, he
sells Royal Enfields.

parachute cradle and Both their riders win gold
dropped with paratroopers medals.
behind enemy lines.

1957 | 1964 1967 1970
Johnny Brittain wins the The iconic Continental GT With only two models left The Enfield Cycle
Scottish Six Days Trial on a café racer is launched to in production — the 250cc Company in the UK goes

Bullet for the second time
and also finishes top of the
| British Trials Championship.

out of business. The
remaining Interceptor
engines are sold to the

great acclaim when a team of ~ Continental GT and the
photojournalists ride it from 736cc Interceptor — Royal
John ‘o Groats to Lands End Enfield’s Redditch facility

"| The 250cc Crusader model in under 24 hours, by way closes. Production of the Rickman Brothers and
is launched in Britain. of 7 laps at the Silverstone Interceptor continues at fitin proprietary Metisse
Producing 13 bhp, it features ' circuit. The GT features a Enfield’s underground frames. Approximately
a unit construction engine racing petrol tank, clip-on facility in Bradford on Avon. 90 of these machines

are built. Production in
India continues without
interruption.

2001

The Daredevils, the
motorcycle display
team of the Indian
Army Corps of
Signals, Jabalpur,
forms a human

handlebars, rear sets, a
humped race seat, rev counter
: and a swept-back exhaust.

coil ignition.

' \ \ and alternator electrics with
1 W

1994

The Eicher Group acquires
Enfield India Limited and
renamed it Royal Enfield
Motors Limited.

1999

Utilising the design skills
of Austrian experts AVL,
production of a revised
350cc all-aluminium lean
burn Bullet engine, known
as the A350, begins at a

| Forty Royal Enfield

motorcycles tour Khardung

| La, the world’s highest

- i '\\__, motorable pass, setting a
precedent for epic rides in

L 2 / \ some of the world’s most

# difficult terrain. new Royal Enfield plant near pyramid of 201 men
e Jaipur, Rajasthan. on ten 350cc Enfield

motorcycles, riding a
distance of over 200
metres.

2005 2008
Royal Enfield celebrates its 1} Royal Enfield begins

50th anniversary in India. exporting the Classic,
India’s first 500cc EFI, Euro
1l compliant motorcycle,
to European markets. The
Thunderbird Twinspark is
launched with the new Unit
Construction Engine (UCE)
in India.

2009

The 500cc UCE engine

is launched in India. The
retro-styled Classic version
achieves cult status
immediately and sales grow
rapidly.

r{t

Royal Enfield introduces a
new retail experience with
the opening of the first-of-
its-kind exclusive gear store
at Khan Market, New Delhi.

2015 o RowAL
Royal Enfield acquires Royal Enfield sets up its first m’:;ilu [ETRERTH] g

erstwhile collaborators
Harris Performance of
the UK, a motorcycle
engineering and design firm, §
to enhance its engineering
and product design
capabilities.

direct distribution subsidiary = #
outside India, in North T - |
America with headquarters [, " b psifinie

EICHER MOTORS LIMITED



1901
The first Royal Enfield
motorcycle is produced.
. Designed by R. W. Smith
and Frenchman Jules
—- Gotiet, ithas a11/2 hp
Minerva engine mounted in
. front of the steering head.
' The final drive is at the rear
wheel by means of a long
rawhide belt.

1930

Model range expands
to 11, from the 225cc
2-stroke Model A to
the 976c¢c V-twin
Model K. New 350
and 500cc side-valve
and overhead valve iy

lubrication are also
produced.

1952

Madras Motors receives an
order from the Indian Army
for 800 350cc Bullets. The |
motorcycles arrive from
Redditch in early 1953

and prove to be a great
success, being both hardy
and easy to maintain.

Johnny Brittain wins the
prestigious Scottish Six

Days Trial on his 350cc

Bullet, “HNP 331".

1977

Royal Enfield India begins
exporting the 350cc Bullet
to the UK and Europe.
Sales grow rapidly as the
bikes develop a following
amongst classic British
motorcycle enthusiasts.

IN CONTINUOUS PRODUCTION

~| construction of a purpose-

201

The Company launches
its first annual ‘One Ride’,
where Royal Enfield riders
globally are encouraged
to go for aride on the first
Sunday in April. Royal
Enfield acquires 50 acres
of land at Oragadam near
Chennai for its new plant.
A factory organised trip
crosses the border with
‘Tour of Nepal'.

2016

Royal Enfield debuts
its first purpose-built
motorcycle, the
Himalayan. With the
all-new LS410 engine
and terrain-tested
suspension, it promises
the ride of a lifetime on
all roads and no roads.

1909
"™ Royal Enfield's first V-twin
is launched at the Stanley
. Cycle Show, having a
21/4 hp engine made

4 by the Swiss company,

E Motosacoche.

1914
Royal Enfield’s first
2-stroke motorcycle goes
into full production. As
Britain gets deeply involved
in World War |, production
of all other Royal Enfield
motorcycles ceases

i barring this machine and
the Company’s biggest
motorcycle, the 770 cc

6 hp V-twin.

1932
The legendary “Bullet”
motorcycle is born and first
displayed in November 1932
at the important Earls Court
Motorcycle Show in London.
Three versions: 250, 350
and 500cc are available, all
with inclined ‘sloper” engines,
twin-ported cylinder

heads, foot gear and high
compression pistons.

1935
Cecil Barrow, riding a 500cc
Bullet at the Isle of Man

TT, finishes in 8th place
averaging 74 mph. Itis

Royal Enfield’s last factory
sponsored entry in the event.
Thereafter, the 500cc Bullet
is radically changed with the
release of a new sporting
version, the Model JF,
featuring a 4-valve cylinder

Two years following the
demise of Albert Eadie,
founding partner R.W. Smith
passes away. Major Frank
Smith assumes control at
Enfield.

1955
The Redditch company
partners Madras Motors in
India to form ‘Enfield India’.
Work commences on the

1956
The Tiruvottiyur factory
operationalises with the
manufacture of licensed
Bullets. Early production
is based on assembling
machines that come in kit
form from England. 163
Bullets are built during
the year.

built factory at Tiruvottiyur,
near Madras.

1989

A new 24 bhp 500cc Bullet
is released, primarily aimed
at export markets, where
itis available in Classic,
Deluxe and Superstar trim
along with the 350.

‘; 1993

Enfield India produces

& the world’s first mass-
manufactured diesel
 motorcycle — the Enfield
Diesel having highly fuel-
efficient 325cc power unit
installed in the standard
Bullet rolling chassis.

2002 |
The Thunderbird, a stylish uly
lean burn cruiser is launched |
in India. It features the first
5-speed gearboxusedona

-1 2004

. The Electra X, an export

% Bullet with a 500cc version
of the all-alloy lean burn
engine, goes on sale.

The retrostyled ‘Bullet
Machismo’ is rated the ‘No.1
Cruiser” in a TNS Autocar
survey.

1 Loy

- Ly E)
Royal Enfield since 1965 in e | M
Redditch. Over 1000 Royal | I“wﬂ-' %
Enfield motorcycles of all 1 4
ages descend on Redditch &+
for the Royal Enfield Owners
Club Redditch Revisited
event.

2012
Royal Enfield launches its
first highway cruiser, the
all-black Thunderbird 500.
Work on the new Oragadam
factory continues briskly
while the Tiruvottiyur

plant sets new production
records.

2013

Forty-eight years after
developing the world’s

first café racer, Royal
Enfield rolls out the all-new
Continental GT. Rockers,
critics and riders agree that
it is the most fun one could
ever have on a motorcycle.

Royal Enfield commences
manufacturing at its second
facility in Oragadam, Tamil
Nadu. With increased
capacity, the state-of-
the-art factory will be the
nucleus of the Company’s
global ambitions in the
future.

2017 2018 2019

Royal Enfield moves into Royal Enfield unveiled i .« Royal Enfield launches

its state-of-the-art Tech its first modern 648cc i 2 its first twin-cylinder
Centre at Leicestershire, UK air-cooled parallel twin {f =25 %55 motorcycles in 50 years

to design and develop new cylinder engine, designed w= W with the all new Interceptor
motorcycle platforms for to offer right balance L% t INT 650 and Continental

global market. between power and = _* © GT 650 amidst global
torque to provide smooth o o enthusiasm.
riding experience without b

frequent gear shifts. e
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KEY HIGHLIGHTS FOR THE YEAR

EICHER MOTORS LIMITED

(April 2018 — June 2018)

® Planned a capex of Rs. 800 crores

for 2018-19 towards construction

of Phase-Il manufacturing facility

at Vallam Vadagal, construction of
technology centre in Chennai and
product development.

m | gunched the Limited Edition ‘Classic

500 Pegasus” motorcycles across the
globe. Conceived as a tribute to the
legendary World War Il motorcycle
RE/WD 125 Flying Flea, the Pegasus
has attracted enthusiasts and
connoisseurs across the globe. Only
1,000 such motorcycles were sold
globally out of which, only 250 were
sold in India via an online sale. All 250
motorcycles were sold in a record
time of 178 seconds!

(July 2018 — September 2018)

m | gunch and the first Global Media

ride of the Royal Enfield 650 Twins
- the INT and the GT. The 650 Twins
platform is Royal Enfield's first twin-
cylinder motorcycle platformin 50
years. The motorcycles received
excellent reviews across the world,
from media and experts alike. Royal
Enfield opened bookings and test
rides across USA.

® | gunched the Classic 350 Signals

as a tribute to Royal Enfield’s
65-year-old heritage with the Indian
armed forces along with dedicated
collection of apparel and motorcycle
accessories. The motorcycles were
introduced in two colours - Airborne
Blue and Stormrider Sand colours.
The Classic Signals 350 was the first
Royal Enfield model in India with ABS.



m Flagged-off the 15th edition of Royal
Enfield Himalayan Odyssey, where
60 riders (including 10 women)
embarked ona 2200 km, 18 days
journey, traversing through some of
the toughest terrains and highest
mountain passes in the world.

m Raced the custom-built Bonneville
Racer at the Bonneville Salt Flats
in Utah, USA at arecord speed of
157.053 mph, demonstrating the
capabilities of Royal Enfield’s twin
cylinder engine and strengthening
Royal Enfield motorcycles’
reputation as a perfect canvas for
customisation.

® Organised the second edition of
REUNION in Colombia at Quindio.

(October 2018 — December 2018)

m First-ever public display of the first
full-production versions of the highly
anticipated twin-cylinder motorcycles
— the Interceptor INT 650 and the
Continental GT 650 — made to
enthusiasts in Europe at EICMA 2018,
Milan. This was followed by initiation
of bookings and inquiries across
dealerships in Europe and UK.

m Developed ‘Concept Kx' prototype,
a V-Twin motorcycle inspired by
Royal Enfield’s original Model KX of
the 1930s, from scratch in under six
months and showcased it at EICMA
2018.

® |ndia media ride and price launch
of the 650 Twins at Goa. Event
attended by automotive and business
publications across India. Display and
bookings open nationally across 120
dealerships in 14 key cities.

m \Vitnessed record participation from

(January 2019 — March 2019)

m | gunched the Bullet Trials Works
Replica 2019 motorcycle as a
celebration of Bullet's 87-year
heritage, the world's oldest
motorcycle brand in continuous
production since 1932. It
commemorates Royal Enfield's Bullet
Trials motorcycle 0f 1949 andis a
tribute to the legendary Royal Enfield
factory riders’ team and to Trials
Wizard Johnny Brittain who rode it to
win various Trials Championship

Royal Enfield community at Rider
Mania, Goa — the largest gathering
of Royal Enfield enthusiasts. The
customers thoroughly enjoyed the
new spread out venue at the Vagator.
Scores of customers took the test
rides for the Interceptor 650 and the
Continental GT 650 at the specially
created experience zone.

The 650 Twins
launched in India, at
Goa, and across 120

dealerships in 14 key
metro and mini metro
cities of India

ANNUAL REPORT 2018-19
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FINANCIAL POSITION — STANDALONE

BALANCE SHEET
(Rs. Crores)
31.03.2019 31.03.2018 31.03.2017 31.03.2016
Net Fixed Assets (Property plant € equipment, 2,320.55 1,830.49 1,243.82 887.54
Intangibles, CWIP and Investment property)
Investment in subsidiaries € Joint ventures 67.93 49.43 300.42 243.81
Investment in mutual funds, bonds € fixed deposits 5,896.60 4,925.50 3,241.31 1,825.24
Other non-current assets 199.75 2077 27796 200.78
Current assets
Inventories 605.34 379.23 32245 300.36
Debtors 112.65 78.02 48.94 46.13
Cash and Bank Balances (excluding fixed deposits) 22.07 99.88 20.61 44.5¢2
Other current assets 252.52 224.95 84.75 75.53
Total assets 9,477.41 7,794.67 5,540.26 3,623.91
Equity share capital 27.28 27.26 27.21 27.16
Other equity 7,099.17 5.344.97 3,895.38 2,309.25
Net worth 7,126.45 5,372.23 3,922.59 2,336.41
Non-current liabilities 372.58 227.81 135.71 78.57
Current liabilities 1,978.38 2,194.63 1,481.96 1,208.93
Total equity and liabilities 9,477.41 7,794.67 5,540.26 3,623.91
Investments in Mutual
Net Fixed Assets Net Worth Funds, Bonds § Fixed
(Rs. Crores) (Rs. Crores) Deposits (Rs. Crores)
B Y
2018-19 2,320.55 2018-19 7,126.45 2018-19 5,896.60
] ] |
2017-18 1,830.49 2017-18 5372.23 2017-18 4,925.50
I I I
2016-17 1,243.82 2016-17 3,922.59 2016-17 3,241.31
% 887.54 % 2,336.41 % 1,825.24

EICHER MOTORS LIMITED
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OPERATIONAL HIGHLIGHTS — STANDALONE

PROFIT AND LOSS ACCOUNT
(Rs. Crores)
2018-19 2017-18 2016-17 2015-16
Apr'18 - Mar'19 Apr'l7 - Mar'18 Apr'16 - Mar'17 Apr'15 - Mar'16
Sales Volume :
Motorcycles (Nos.) 8,23,828 8,20,492 6,66,493 5,08,099
Net Revenue from operations 9,794.48 8,957.51 7,037.97 5,223.47
Manufacturing and other expenses 6,850.10 6,104.31 4,832.16 3,763.32
Earnings before interest, depreciation £ tax (EBIDTA) 2,944.38 2,853.20 2,205.81 1,460.15
EBIDTA to Net Revenue (%) 30.1% 31.9% 31.3% 28.0%
Depreciation 298.93 222.34 15334 118.20
Earnings before interest £ tax (EBIT) 2,645.45 2,630.86 2,052.47 1,341.95
EBIT to Net Revenue (%) 27.0% 29.4% 29.2% 25.7%
Finance Cost 299 3.04 2.79 1.57
Other Income 508.04 33243 227.31 212.59
Profit before exceptional item and tax 3,150.50 2,960.25 2,276.99 1,552.97
Exceptional item (Discontinued operation-EPPL)* 17.52 311.98 - -
Profit before tax 3,132.98 2,648.27 2,276.99 1,552.97
Provision for taxation 1,078.54 935.36 716.97 463.94
Profit after taxation (PAT) 2,054.44 1,712.91 1,560.02 1,089.04
Other comprehensive income -5.77 10.85 -0.08 -0.83
Total Comprehensive income 2,048.67 1,723.76 1,559.94 1,088.20
Total Comprehensive income excluding exceptional 21.1% 22.7% 22.2% 20.8%
item to Net Revenue (%)
Dividend for 2015-16, paid in 2015-16 - - - 271.61
Dividend for 2016-17, paid in 2017-18 - - 272.22 -
Dividend for 2017-18, paid in 2018-19 - 299.93 - -
Dividend proposed for 2018-19 341.03 - - -
Basic Earnings per Share (Rs.) 753.37 629.07 573.75 401.20
Diluted Earnings per Share (Rs.) 752.54 627.88 57217 399.73
* The Operations of Eicher Polaris Private limited (EPPL) was discontinued with effect from March 9, 2018
Net Revenue from Total Comprehensive
Operations EBITDA Income* Equity Dividend
(Rs. Crores) (Rs. Crores) (Rs. Crores) (%)
Y Y Y
2018-19 9,794.48 2018-19 2,944.38 2018-19 2,066.19 2018-19 1,250.0%
B B Y
2017-18 8,957.51 2017-18 2,853.20 2017-18 2,035.74 2017-18 1,100.0%
] I ] |
2016-17 7,037.97 2016-17 2,205.81 2016-17 1,559.94 2016-17 1,000.0%
I I I ]
2015-16 5,223.47 2015-16 1,460.15 2015-16 1,088.20 2015-16 1,000.0%

* Total comprehensive income excludes exceptional item for 2017-18 ¢ 2018-19
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THE TWINS ARE HERE!

N\ e
. Py =
\ Royal Enfield, the global leader in the
v mid-sized motorcycle segment, opened
.'\'.:ﬁ. the latest chapter in its storied 117-year
-1+ motorcycle production history with the
3 initial outing of its highly anticipated twin
cylinder motorcycles - the Interceptor
650 and the Continental GT 650. The
motorcycles were launched in the presence
of senior motorcycling journalists and
editors of leading automotive and lifestyle
publications across the world in the sun-
drenched, surf loving city of Santa Cruz,
California, USA in September 2018. With
these motorcycles, Royal Enfield is set to
disrupt this segment by bringing back ‘“Twin
Fun’ with its first twin-cylinder motorcycles
in 50 years. Inspired by its iconic
motorcycles in the 1960’s, the 650 Twins
powered by an all new 648cc air-cooled
twin cylinder engine are Royal Enfield’s first
truly global motorcycles.

EICHER MOTORS LIMITED




The Continental GT 650 and
& Interceptor INT 650 are Royal
Enfield’s first truly global line
of products and will usher the
next set of Royal Enfield owners
across the globe.

The first twin cylinder motorcycles to be
produced by Royal Enfield since 1970,
these two new motorcycles recall a
golden era for the marque that began
in 1948 with the arrival of its first 500cc
twin cylinder motorcycle that evolved
into several famed high-performance
models ultimately leading to the original
Interceptor of 1960. The Continental GT
was a much-loved café racer motorcycle
in the UK and Europe and the first mass
produced café racer at that time.

The 650 Twins are entirely new set of
motorcycles developed ground up jointly
by Royal Enfield’s development teams

in India and UK . They combine classic
looks with modern engineering to inspire
confidence in new riders and excite
experienced motorcyclists. They are air-
cooled to simplify maintenance, produce
a gorgeous twin-cylinder exhaust note
and retain true heritage design. Built for
real world riding, the 650 Twins come
with ample torque, making light work of
city traffic, and with sufficient power to
effortlessly cruise on the open road.

All about an easy yet fun
riding experience

While the 650 Twin offer more than
adequate 47 horsepower, their 'ride-
ability' secret lies in seamless torque
delivery from low in the rev range — 80%
of the peak 52Nm torque delivered at
2500rpm. This ensures smooth and
steady progress without constant gear
changing. This when combined with an
extremely agile chassis developed at
Royal Enfield's UK Technology Centre in
conjunction with legendary design and
engineering firm Harris Performance, the
secret of their all-round competence
begins to reveal.

Evocative, simple and
timeless design language
The 650 Twins are beautifully executed
and thoughtfully detailed motorcycles.
Theirintricately-designed engines,

THE 650 TWINS - BRINGING BACK FUN IN
MID-SIZED MOTORCYCLING

perfectly replicate the classic look, while
touches such as forged handlebars,
‘Monza' fuel caps and carefully finished
ancillaries echo the quality to be found
inside and out. These motorcycles
resonate with Royal Enfield’s brand
ethos of tapping the growing popularity
of classically-influenced, modern-day
motorcycling and match the diverse
persona of the riders across the world.

The 650 Twins reflect Royal Enfield’s
respect for longevity by being the
definition of two-wheeled sustainability
in aworld where short-term trends,
conspicuous consumption and
disposable products are fast losing
their appeal. They are intended to be
machines that deliver the growing needs
of today’s motorcyclists who see the
machines as extensions of themselves;
which they can make their own and ride
throughout the adventure of life.

The Continental GT 650, with its
committed riding stance, optional single
seat, sculpted fuel tank, rearset footrests
and race-style clip-on handlebars
appeals especially to sporting riders.
Perfect for enjoying high-speed blasts
on twisting backroads, its ergonomics
also make it a comfortable stylish city
bike, for tackling highway or weekend
escapes to the wilds.

The Interceptor INT 650, harks back

to the historic inspired model with its
distinctive teardrop tank with traditional
knee recesses, comfortable, quilted

dual seat and wide, braced handlebars
redolent of the 60’s California street
style scrambler. Providing comfortable
and commanding riding position, it is
both fun and practical on all types of
terrain, from curving coastal roads to
the urban jungle, for heading out of town
two-up or for cruising down to the beach.

ANNUAL REPORT 2018-19
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The Twins will play

a strategic role in

expanding the global
middle-weight segment
market.

Canvas for customisation
With individuality becoming a key

for modern day riders, Royal Enfield
focusses on providing diverse retro
customisation to the 650 Twins. From
special paint colours and pin stripes to
retro-cool bar-end mirrors, optional
fly screens and alternative finishes

for wheels, lights and suspension
components, Royal Enfield steps-up the
style quotient to woo customers.

A means of self-expression
with motorcycle with
motorcycle apparel and
accessories

The 650 Twins come with a range of
Royal Enfield gear, apparel and genuine
motorcycle accessories. The gear and
apparel are inspired by the 60°s, reflecting
the cuts and silhouettes from the cultural
contexts and the motorcycles’ era. The
range of gear includes Clymer and Spirit
jackets, a curated range of t-shirts,
helmets, boots, ankle-high sneakers, and
covert Cordura jeans and Streetborn
gloves, which aesthetically fuse classic
styling with contemporary functionality.

The accessories are designed to provide
comfort, styling and protection in addition
to being a means of self expression

for the rider. The range comprises new
functional and protective accessories
such as engine guards, lifting handle,
pannier mounts and an auxiliary electrical
port, and styling accessories such as
chrome and stainless-steel silencer slip
ons, acrylic fly screen, single and twin seat
cowls, and soft canvas panniers.

(a[(

GLOBAL LAUNCH IN

THE GOLDEN STATE OF
CALIFORNIA, USA

Royal Enfield’s Interceptor 650 and

the Continental GT 650 motorcycles

are redolent of the heydays of
motorcycling's golden era of the 1950’s
and 60's. It began in 1948 with the

first Royal Enfield 500cc twin cylinder
motorcycle which evolved into its famed
high-performance models — the Meteor,
Super Meteor and, ultimately, the original
Interceptor of 1960. The motorcycle
sold mainly in the USA and Canada and
the 700cc Interceptor and its 750cc
successor quickly became a part of
California’s sun-drenched culture. It
served as two-wheeled expression of fun,
excitement, freedom and optimism in the
form of fast and stylish road bikes and

as successful competition machines for
scrambles, desert races and flat track.

Inspired by this deep historic link of
twin-cylinders with the Golden State of
California, Santa Cruz was the most ideal
destination for the global launch and first
global media ride of the much-awaited
650 Twins, as well as marking the revival
of the twin-cylinder production. This
was one of the biggest launch events by
Royal Enfield and it saw the participation
of more than 120 journalists from

13 countries across the globe. The
journalists rode the Interceptor 650

and the Continental GT 650 extensively
through five days around the Pacific
Coast Highway and the Redwood forests
and were left highly impressed.

The Interceptor INT 650 is intended to appeal to the
novice (or experienced) rider who wants to return

to the simple and fun days of motorcycling without
breaking the bank. It's got a combination of retro-cool
authenticity and modern day approachability that just
might be one of the game-changers the motorcycle

industry needs right now.
- Cycle World, USA

/ ANNUALREPORT2018-19/
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650 TWINS LAUNCHED IN EUROPE,
AUSTRALIA AND SOUTH EAST ASIA

Royal Enfield launched the 650 Twins across Europe at EICMA
Motor Show in Milan, Italy in November 2018. The first full-
production version of the all-new 650 Twins were displayed

to the general public at the Royal Enfield marquee at EICMA

show. The Continental GT 650 café racer and Interceptor INT
650 roadster were displayed in standard, custom, and chrome
colourways. Royal Enfield also showcased its wide range of official
Genuine Motorcycle Accessories, specifically designed for the
650 Twins, garnering a great response from the Europe-based
automotive publications and enthusiasts.

Following the public display of the 650 Twins in EICMA, Royal
Enfield initiated bookings and enquiries across dealerships in
Europe and UK starting mid-November 2018. Being the first truly
global line of motorcycles intended to usher Royal Enfield owners
globally, the region was chosen as the first where customers
could place orders. The evocative line-up of Continental GT 650
Twin and Interceptor INT 650 Twin were put on display across
dealerships starting January 2019 giving enthusiasts a chance to
experience them.

(a[(n

Royal Enfield’s new 650cc Interceptor
and Continental GT retros are looking
good. sweet handling and well made.
And we’re expecting them to be of
stupendous value. Time to put an Indian-
made bike in your garage? This bike that
we are riding will surely be the world's
biggest selling bike of 20189.

- Bike Magazine, UK

Taking forward its global ambitions, Royal Enfield launched the 650
twin motorcycles at the Melbourne Motor Show held in November
2018. These motorcycles offer a perfect blend of authentic

appeal, contemporary fun ride experience and accessibility, for
motorcyclists in Australia.

/ EICHERMOTORSLIMITED/
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The 650 Twins will not only
appeal to a newer breed of
motorcycling enthusiasts
who were longing for
a more powerful Royal
Enfield motorcycle but
also enable more than
3.5 million+ of its existing
customers in India to
own the next expression
of pure, simple and fun
motorcycling by moving
up towards the top end
of the middle-weight
segment.

/ EICHERMOTORSLIMITED/

650 TWINS LAUNCHED
IN INDIA

The much-awaited Interceptor 650 and
the Continental GT 650°s were launched
in India at Goa in mid-November,

2018. Royal Enfield announced the
beginning of test rides, retail availability
and bookings along with the price. The
motorcycles were received extremely
well by the Indian automotive journalists
and amongst the customers who test
rode these motorcycles for the first
time at Rider Mania. The price launch
and media ride was attended by a huge
majority of journalists from across

all leading publications and media
houses in India. The motorcycles also
made their debut at Rider Mania 2018

- India’s largest gathering of Royal
Enfield riders from across the world.
Participants at Rider Mania had an
opportunity to pre-book test ride seats
for these motorcycles at Goa and place
their bookings.

An extremely astute motorcycle that straddles

the twin goals of being accessible to many and a
motorcycle that brings Royal Enfield's refinement
and quality levels at par with anything on the market
today. Holy wow, that's a game changer!

Overdrive, India



TWINS STUN GLOBAL MOTORCYCLE
ENTHUSIASTS

20-years testing and At its core, with great retro looks, nice engine, and a
23-years racing means respectable chassis, the INT 650 should be getting

I ride a lot of bikes. It’s some attention, and, with the aggressive pricing
maybe once per year structure, Royal Enfield is about as serious as you can
that a new model sticks get about shifting the tide.

out so qUiCk/y- Ultra Ultimate Motorcycling, USA

smooth. Balanced.
Torquey. Sounds sweet.
Fun.

Bike Review, Australia

(a[(n

The Interceptor 650
has exceeded my
expectations by far. |
like its stable handling
that comes along with
a nice combination of
sportiness. The Engine
is very flexible and

at low revs it’s quite
smooth. I have ridden

a lot of big twins in the
past like Ducati and
Triumph but overall I've
found Interceptor to be
smoother and superior.
Peter Radau, owner of

Interceptor 650 Chrome
in Australia

/ ANNUALREPORTZOIB-IQ/
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SPREADING FOOTPRINT IN
SOUTH EAST ASIA

Globally, the motorcycle
enthusiasts are increasingly
looking to own machines
that can provide them
individuality, introduce
them to the world of pure
motorcycling and give them
a chance to own a piece

of history.

Royal Enfield is steadily expanding its
presence in the international markets
to cater to these enthusiasts with its
evocative and accessible motorcycles
that mix historical roots with

modern technology.

In 2018-19, Royal Enfield continued
with its efforts to enhance presence

in the South East Asian markets. The
Company added new stores in Malaysia
and Thailand taking the number of our
exclusive stores to 9 in South-East
Asian region for the year. The countries
in South East Asia are largely commuter
segment driven but have strong
motorcycling culture. Their regions have
several amazing terrains, country roads,
mountain passes, naturally preserved
landscapes, and scenic highways
making them an ideal location for rides
on Royal Enfield’s motorcycles.

To deepen its association with the
motorcycling community in the South-
East Asian region and to encourage
and enable its customers in the

lifelong pursuit of exploration, Royal
Enfield organised the first ever Tour of
Indonesia and the second edition of the
Tour of Thailand. Both the rides received
tremendous response from customers
and the motorcycling community in
their respective countries.

EICHER MOTORS LIMITED
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Interceptor 650 won the
prestigious ‘Best Modern Classic
Middle-Weight" a prestigious
category award at the Thailand
Bike of the Year 2019 awards.

PAVING A NEW CHAPTER IN THAILAND

Royal Enfield motorcycles have
received an overwhelming response

in Thailand, ever since its entry three
years back. Having a motorcycling
culture, customers in the country find
Royal Enfield’s modern classics as the
perfect machines that are brilliant for
long rides on the highway and perfect
for city traffic commuting, leading to

its tremendous demand. Thailand’s
robust leisure riding culture and massive
segment of commuters ready to
upgrade to more premium motorcycles,
offers significant growth opportunities.

Royal Enfield is channelising its efforts
to become a part of the fabric of its rich
motorcycling culture. It has established
a wholly-owned subsidiary in Bangkok,
its first in the Asia-Pacific region. This
localisation strategy is driven by the
intent to serve customers at a closer
and more intimate level.

Thailand is Royal Enfield’s third home
after its origins in UK and success in
India. It is because of this importance
that Thailand was chosen as one of
the first markets in Southeast Asia
where the 650 Twins were unveiled

in December, 2018 at in Bangkok

with more than 120 automotive and
business journalists in attendance.
Post the commencement of retail
availability in December 2018, Royal
Enfield has received a significant
number of bookings and in February
2019, Royal Enfield delivered 100 of the
650 Twin motorcycles to customers
on asingle day. The Interceptor 650
and the Continental 650 are ideal to fill
the gap in the underserved mid-weight
motorcycle segment in the country.
Royal Enfield has aggressive plans

to strengthen its standalone dealers
and authorised service centre network
across Bangkok and the Greater
Bangkok area, Phuket, Pattaya and
Chiang Mai.

ANNUAL REPORT 2018-19
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RECREATING AUTHENTIC
INSPIRATIONS FROM ROYAL ENFIELD’S
MOTORCYCLE PEDIGREE

Royal Enfield’s history is deeply steeped in motorcycling pedigree and it has some iconic
motorcycles that have been revered by enthusiasts across generations. In 2018-19, Royal
Enfield introduced three new variants, inspired by their earlier avatars.

Gone in 178 seconds!

Royal Enfield sold 250 units of

its limited edition ‘Classic 500
Pegasus’ in India on its website in
under three minutes.

THE CLASSIC 500 PEGASUS

Made like a gun, conceived as a tribute to the legendary
World War Il RE/WD 125 Flying Flea

The ‘Classic 500 Pegasus’ motorcycle
is inspired by Royal Enfield’s legacy of
‘Made Like a Gun’, a pedigree of making
resilient enduring motorcycle since
1901. It is a tribute to the legendary
lightweight World War Il era RE/WD
125 Flying Flea motorcycle which

was an invaluable asset to the elite
soldiers of the Parachute Regiment,
being deployed extensively as @
frontline combat machine. The Flying
Flea became the first motorcycle to
be dropped behind enemy lines from

EICHER MOTORS LIMITED

aircraft. On the ground, it was used
for reconnaissance, communications
and transporting soldiers into battle.
These motorcycles have alegacy

of witnessing action in some of the
greatest battles including the D-Day
and the Battle of Arnhem.

Inspired by this rich military heritage,
the "Classic 500 Pegasus’ was produced
in official association with the British
Army’s Parachute Regiment as a
collector’s edition motorcycle.

THE CLASSIC
350 SIGNALS

An ode to the Enfields in
army service and to the
armed personnel riding
them

Royal Enfield is the preferred
motorcycle of the Indian Armed Forces,
and has been associated with them
since the early 1950’s and continues
to be their largest suppliers of given its
reputation of making resilient, reliable
and versatile motorcycles. As a tribute
to this 65-year heritage, Royal Enfield
introduced the Classic Signals 350
motorcycles that is inspired by the
Enfields in service, and the men and
women who ride them.

The motorcycle is launched in two
colourways — Airborne Blue and
Stormrider Sand, inspired by coveted
units of Indian Armed Forces. It
represents Royal Enfield’s pride of
partnering with the men and women
guarding the country’s skies and land.

The motorcycle, equipped with dual
channel anti-lock braking system
(ABS), stands-out complimented by

its blacked-out scheme on the engine,
silencer, and wheels and a dark tan seat.
It sports a distinctive stencilled number
representing its production number

on the tank, making it exclusive and
one-of-its-kind. The motorcycle comes
with an array of celebrated motorcycle
legacy inspired Gear ranging from
shirts, t-shirts, caps, lapel, pins, bags
and helmet.



BULLET TRIALS WORKS REPLICA

Inspired by Royal Enfield’s legacy at Trials Championship

Royal Enfield has along and proud
history of building resilient and enduring
motorcycles, with its iconic and
legendary Bullet having the reputation
of being the most rugged and the oldest
(87 years) motorcycle in continuous
production, globally. In this long

history, the Bullet Trials motorcycle
ridden by Johnny Brittain is the most
unforgettable for its prowess over
challenging terrains and Trials pedigree
of winning over 50 championships
between 1948-1965. Introducing the
first-ever swinging arm suspension with
oil damped shock absorbers in 1949,
this model was also a tribute to Royal
Enfield’s seminal design and engineering
expertise; it changed the course of
motorcycle design forever.

The history of Trials Championship
can be traced back to the 1920's
when motorcycle manufacturers used
‘reliability trials” to demonstrate their

machines’ tractability, manoeuvrability,
and overall endurance, in the UK and
across Europe.

Paying tribute to this rich history, to
the legendary Royal Enfield factory
riders’ team and to the prolific Trials
Wizard Johnny Brittain, Royal Enfield
introduced the Bullet Trials 2019. This
model, with its distinctive design and
functional features, perfectly captures
the look-and-feel of the early 1950's
models and is redolent of the heyday
of classic trials competitions. It packs
modern features such as block tread
pattern tyres for improved off road
grip, reinforced handlebar with cross-
brace, raised silencer for improved
ground clearance and a dual channel
ABS. It has trimmed mudguards, a
single seat, luggage carrier and is made
available with a set of five specific
motorcycle accessories.

ROYAL ENFIELD
INTRODUCES ANTI-

LOCK BRAKING
SYSTEM (ABS)INITS
MOTORCYCLES

Riding to more safety

With Central Motor Vehicles Rules
(CMVR) Regulation in India mandating
all vehicles above 125cc to be fitted
with ABS (anti-lock braking system),
Royal Enfield focussed on adopting this
technology to enhance rider safety. The
ABS technology helps prevent wheel-
locking under sudden application of
brakes while maintaining traction with the
road surface. It also decreases stopping
distances in low friction conditions.

Undertaking a major transition in its
product lines, Royal Enfield introduced
ABS equipped motorcyclesin 2018-19
ahead of schedule. It offers Dual Channel
ABS (two separate braking circuits

with independent sensors for each
wheel, unlike single channel ABS) in its
motorcycles for better braking efficiency.
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GROWING THE ROYAL ENFIELD
COMMUNITY

At Royal Enfield, the
vision is to create a brand
that surpasses the usual
manufacture and retail
mould and to become more
experiential in conjoining
the global riding community. -
And Royal Enfield does ]
this with its marquee rides Sy -
and events to deepen its & o
engagement. We have )
conducted events across the
globe to nurture and grow
the riding community.

RIDER MANIA

The world’s largest
gathering of Royal Enfield
enthusiasts

Rider Mania 2018 re-ignited its
position as Royal Enfield’s most
definitive motorcycle festival amidst
an amalgamation of experiences and
youthful vigour, bringing together
enthusiasts from across the world for
an action-packed three days of music,
mates and motorcycling. This year’s
festival notched up the fun factor with
a plethora of events designed to test
the riders' skills with the motorcycle or
off it. Participants could take part in the
events or cheer their mates or just kick
back and soak in the Royal Enfield vibe.

/ EICHERMOTORSLIMITED/



MOTO HIMALAYA 2018

Royal Enfield organised the third edition
of Moto Himalaya - the marquee ride
forits international customers. The ride
saw 24 participants from 9 countries
across the globe from countries like

the UK, Australia, Thailand, Indonesia
and Colombia coming together to
enjoy a ride of their lifetime. A bucket
listitem for any motorcyclist, a ride

in the Himalayas was held in August
2018. The riders rode to Leh, making
way to the beautiful Nubra Valley and
also rode around the pristine Pangong
and Tso Moriri lakes. The bond, banter
and bravado between the riders was
exemplary as they faced different riding
terrains, challenges, temperatures,
altitudes - all as one team. A truly
international perspective to riding in
the Himalayas.

TOUR OF INDONESIA 2019

The first edition of Royal Enfield Tour of Indonesia was held from March 18 to 22. Flagged off from Jakarta and concluding at Bali,
the riders covered 1,400 kilometres riding through Java region (Jakarta, Bandung, Tasikmalaya, Yogyakarta, Malang, Probolinggo)
and reached Bali. The riders' experiences riding their Royal Enfield motorcycles through a variety of terrains and landscapes,
enjoying the experience all through.

ANNUAL REPORT 2018-19
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ROYAL ENFIELD CUSTOM PROGRAMME

Royal Enfield motorcycles, with
their simple and uncomplicated
design, have always been a medium

of self-expression for riders and
customisers, inspiring motorcycle
sculptors to explore new frontiers
of customisation. Royal Enfield’s
technical team continues to dig
Royal Enfield’s iconic history and
combine them with new technology
to express their creativeness on
these timeless machines.

THE BONNEVILLE RACER

Setting new benchmark with the pursuit of speed and excellence

The Bonneville Racer by Royal Performance brought in their chassis confident rider — Cayla Rivas. The Racer
Enfield is one of its most innovative designing expertise and Royal Enfield’s initially hit record speed of 132 mph
customisation initiatives. Designed design team gave the brief. without nitrous, but with the engine’s

in collaboration with S€S Cycle and capabilities urged the team to push for
Harris Performance, the custom The extraordinary custom hit a top more. Undertaking progressive gear
motorcycle is fitted with Royal Enfield’s speed of 157.053 mph at the Bonneville ratio changes, wheelbase adjustment
all-new 650 Twin engine. While SE€S SaltFlats in Utah, USA, highlighting the and other nips and tucks, the final top

Cycle contributed with engine design, twin—cyllir]der engine’s gome—chonging
and expertise in tuning motors and capabilities. The extraordinary feat
racing them at the Salt Flats, Harris was achieved by the dynamic and

speed reached 159 mph, with a record
return average at 157.053 mph.

EICHER MOTORS LIMITED



THE MOTORCYCLING WAY OF SELF EXPRESSION AT WHEELS AND WAVES 2018

The Royal Enfield marquee was abuzz at the seventh edition of Wheels and Waves as it hosted the unveiling three of its latest
custom build motorcycles developed on its yet-to-be-launched twin-cylinder platform. Wheels and Waves is Europe's landmark
annual surfing and motorcycling festival, held in Biarritz, France.

Royal Enfield staying true to the festival’s spirit, illustrated its ‘Pure Motorcycling” expression with its three custom renditions — The
Lock Stock, Rohini, and Interceptor on its new 650 Twin motorcycles.

Lock Stock — Royal Enfield
Base: Continental GT 650 Twin

The Lock Stock celebrates the re-birth
of the twins, in the form of a factory
built, speed-machine. It is developed in
collaboration with Harris Performance
and SES Cycles, who bring in their
expertise to unravel the true capability
of the 650 motor, using it as a base and
spinning it into an 865cc engine with
nitrous injection.

Rohini — By Young Guns
Speed Shop
Base: Continental GT 650 Twin

Rohini by Young Guns Customs’ was
inspired by their interpretation of
Royal Enfield and its brand image,
and in a creative twist, an inspiration
from India’s space programme and its

Rohini satellites. The concept is a pure
café racer — referencing the iconic
Rickman's fairings. Its build has a hidden
surprise. In the dark, a layer of reflective
paint transforms the classic lines into a
riot of Razzle Dazzle light, blurring the
lines between being beautifully retro
and wildly modern - the consummate
Café Racer meets satellite.

The ‘Interceptor’ — By Oid
Empire Motorcycles
Base: Interceptor 650

This custom strips Interceptor 650 to
its core and removes anything that's
strictly not necessary, while hiding the
essentials, exemplifying the old school
customisation ethos. Its lowered stance
and blacked motor hint at aggression
hidden under the refined exterior.

Concept Kx prototype
Showcasing creativity, design
and development capabilities
with a perfect blend of innovative
technologies and traditional
craftsmanship

Royal Enfield, design and engineering
teams in India and UK showcased the
remarkable ‘Concept Kx' prototype,

a V-Twin motorcycle at the EICMA
Motorcycle Show in Milan, Italy in
November 2018.

Inspired by Royal Enfield’s original 1938
Model KX — a mighty 1,140cc sidevalve
machine that was advertised as 'the last
word in luxury motorcycling'.

The Kx prototype developed reflects
the popularity of 'retro-modern’
motorcycles. The new prototype
features original KX's girder fork design
(re-imagined in a high-tech 'blade’ set-
up) and a classic, pre-war headlamp
casquette (revived in a modern way).
The prototype emulates the 'negative
space' of pre-war motorcycles for a
clean, uncluttered look. The frame

and airbox configuration serves as a
stressed member of the machine and
the seat unitis of a cantilever design.

The Concept Kx 2018 was a successful
prototype development, taking the
pride of place at the very front of Royal
Enfield’s extensive stand at EICMA.
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DRIVING MANUFACTURING EXCELLENCE
TO MEET GLOBAL ASPIRATIONS

- TR

Al

Manufacturing excellence is
core to Royal Enfield producing
world-class products. Every
motorcycle that rolls out of the

plant is an uncompromising
blend of technology with
traditional craftsmanship. Royal
Enfield motorcycles are built to
be resilient, accessible and to
create timeless stories

EICHER MOTORS LIMITED




Embarking on Phase-Il of
Vallam Vadagal plant

Within 12 months of commissioning of
the Vallam Vadagal facility in August
2017, the Company commenced
construction of Phase-II of the

facility in 2018-19. With construction
progressing well, the unit is expected
to operationalise in H2 2019-20. Once
fully commissioned, it will take Royal
Enfield’s manufacturing capacity to
over 1 million motorcycles ayear.

India technology centre

Royal Enfield’s India technology
centre at Chennaiis progressing

at a good pace. The Phase-I of the
facility is up with all equipment in final
commissioning stage. The facility

has already commenced product
development activities in collaboration
with the UK technology centre. Royal
Enfield technical teams from multiple
facilities in and around Chennai have
started shifting into this facility.
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MANAGEMENT DISCUSSION

AND ANALYSIS

L]
3

In the Management Discussion and Analysis, all the numbers
pertaining to Eicher Motors Limited ("EML") refer to
consolidated numbers.

BUSINESS REVIEW

Two-Wheeler Industry performance

Momentum of a strong growth in the two-wheeler industry in
2017-18 continued in the first quarter of 2018-19. The overall
two-wheeler industry grew by 16% in the quarter ended June
30, 2018 as compared to the corresponding period in the
previous year. By the end of first half of the financial year
2018-19, the industry began experiencing headwinds primarily
on account of requlatory changes associated with insurance
and safety norms which dampened consumer sentiment.
These continued through the end of the financial year.

Despite this, the overall two-wheeler industry volume in India
reached an all-time high of 21.2 million in 2018-19, a growth
of 5% over 20.2 million in 2017-18. Driven by a growth in
motorcycles with engine displacement of up to 150cc, the
motorcycle segment volume grew by 8% from 12.6 million in
2017-18 to 13.6 million in 2018-19. In contrast, after over a
decade of consistent growth, the scooter segment recorded
a 0.3% decline year-on-year with total volume remaining at
about 6.7 million in 2018-19.

EICHER MOTORS LIMITED
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Royal Enfield performance

India continued to remain Royal Enfield’s primary market with
98% of the total volume being contributed by India and the
remaining being exported to over 50 countries. Your Company’s
total volume including exports increased by 0.3% from 8,20,121
unitsin 2017-18 to 8,22,724 units in 2018-19.

In India, your Company was notimmune to the industry headwinds
and weak consumer sentiments. These factors, coupled with
regulation-driven price increases and floods in its largest market
Kerala in August 2018, resulted in India volume growing by 0.2%
from 8,01,230in 2017-18 to 8,03,003 in 2018-19.

Chart 1// Motorcycle Industry Volume
and Growth

W Motorcycle (million) —e— Motorcycle growth (%)
Source - SIAM
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Chart 2 // Royal Enfield's Market Share
in India in motorcyles

5.9%

2018-19

Wl Royal Enfield India Volume ('000)
—a— Royal Enfield Market Share (%)

Source - SIAM

In 2018-19, the industry volume for motorcycles with engine
displacement of above 125cc grew by 8%, driven by strong
growth of 24% in the category above 125cc to 150cc, primarily
on account of new launches and discounts. Royal Enfield’s
market share in the above 125cc motorcycle segment declined
from 27.0%in 2017-18 to 24.9%in 2018-19. However, its market
share in above 150cc motorcycle segment improved from 42.8%
in2017-18 to 43.2%in 2018-19.

Chart 3 // Royal Enfield's Market Share
in 125cc+ Segment in motorcyles

27.0%

W24.9%

2018-19

ml Sale of Motorcycles of Engine Capacity 125cc+ ('000)
—=— Royal Enfield Market Share (%)

Source - SIAM

The industry volume for motorcycles with engine displacement
of above 250cc declined by 1% on year-on-year basis. Royal
Enfield continues to maintain its dominance in this segment
with more than 95% market share. As a testament of Royal
Enfield’s commanding position in premium motorcycle market
in India, the introduction of the 650 Twins motorcycles
increased the industry volume of above 500cc segment by
almost 70% from 6,700 in 2017-18 to 11,257 in 2018-19.

8,03,003

"India motorcycles' sales in 2018-19"

Premiumisation has been one of the key trends in motorcycle
industry and your Company has been the driving force of this
trend over the past decade. Royal Enfield continues to top the
consideration set when customers are looking to upgrade their
existing motorcycle. Over the years, your Company has been
steadily investing in strengthening its product development
and manufacturing capabilities to enhance customer
experience. It has also been steadily expanding its distribution
footprint to make Royal Enfield accessible beyond the Metros
and Tier-1 cities in India as well as countries around the world.
As customers increasingly take up pure motorcycling as a
part of their lifestyle, Royal Enfield continues to take strides

in maintaining its thought leadership in the segment and by
offering motorcycles that are simple, evocative, engaging and
great fun to ride.

Chart 4 // Royal Enfield's Market Share
in 250cc+ Segment in motorcyles

96%

2018-19

WM Sale of motorcycles of Engine Capacity 250cc+ ('000)
—a— Royal Enfield Market Share (%)

Source - SIAM

Product enhancements and Portfolio expansion

During the year, Royal Enfield transitioned its entire product
portfolio to Anti-Lock Braking System (“ABS”), mandatorily
required from April 1, 2019 in all motorcycles in excess of
125cc. Your Company started this transition well ahead of time
with a steady move of its portfolio first to disc brake and then
to ABS with the launch of Royal Enfield Classic Signals 350 in
August 2018.

2018-19 also saw Royal Enfield extend its product offerings
with the launch of the new 650 Twin motorcycles - Interceptor
650 and Continental GT 650, which were unveiled at the
EICMA Motor Show in November 2017. These motorcycles
were conceptualised, designed and developed entirely in

the Royal Enfield UK Technology Centre and offered with a
dedicated set of 40 accessory options. (Refer pages 42 and
43 for furtherdetails.)
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Numerous backstories have defined Royal Enfield over the
past century. Drawing from a rich legacy of such inspiring
stories, your Company launched several variants of its
existing offerings which gave the customers an opportunity to
associate with this legacy and arich heritage. (Refer pages
30 and 31 for further details.)

Dealership Network Expansion

Royal Enfield continued to expand its distribution network to
enhance accessibility across cities in India. Your Company
added 90 stores during the year, increasing the total count to
915 stores with a presence in over 680 cities. To keep up with
rising aspiration levels beyond the large urban cities, Royal
Enfield is making inroads to the newer markets and expanding
its footprints beyond these cities. During the year, your
Company opened more than 70% of the new stores in small
cities and towns.

Customers, evenin the hinterlands, are increasingly becoming
aware of the brands and aspiring for them. Your Company is
working on multiple initiatives both from a network expansion
and accessibility standpoint, to tap into this potential. These
include introducing new smaller-sized store formats. While
the store will be 3S (sales, spares and service) and compliant
with your Company’s brand retail identity, it is expected to be
economically viable at a low sales volume.

Access to finance is increasingly becoming a key driver in
customer’s purchasing decision. In 2018-19, your Company
tied up with newer financiers to increase accessibility and
financing options. The financing of Royal Enfield motorcycle
has only been increasing over the years and more than half
of the motorcycle purchases last year were financed through
banks and Non-Banking Financial Companies ("NBFC").

Customer experience is core to Royal Enfield and an in-store
experience goes along way in strengthening this core. Royal
Enfield is leveraging on people, technology, communication
and processes to standardise and enhance this experience.
The bedrock of this initiative is to provide a best-in-class
experience to the customers, which will enhance customer
satisfaction, help strengthen loyalty, relationships and spread
the positive word of mouth.

After-Sales Service

Royal Enfield’s continuous effort to provide superior service
experience to its customers has resulted into your Company
being ranked Second in the Customer Satisfaction Index
2018, as per J.D. Power survey, one of the coveted surveys in
automobile industry.

Continuing with the endeavour to enhance service reach and
quality, your Company undertook several initiatives during
the year. These range across a wide spectrum of activities
such as availability of service network at doorsteps and flood
affected regions and mountainous terrains to having a digital
catalogue of parts across dealerships.

EICHER MOTORS LIMITED

=  With afocus on providing last-mile service reach, during
the year, your Company launched a new programme
“Service on 2 wheels”. Under this programme, mobile
service motorcycles are fabricated to be able to perform
general service and minor repairs at the customer's
doorstep.

m  Displaying its commitment towards the riding community
and society at large, your Company pitched in to help the
affected residents with rehabilitation and relief measures
after the floods in Kerala in August 2018. Royal Enfield
also launched a mega campaign to help its customers
to bring their vehicles back to riding condition, free of
charge.

m  Aride to Leh, the highest motorable location in the
world, epitomises the ultimate challenge, both for man
and machine. To support the riders during the Leh riding
season, your Company provided round-the-clock
service at a height of 11,000 feet, which benefited more
than 1,500 riders.

= Inakey digital initiative, during the year, your Company
introduced an electronic parts catalogue across all
product lines at all dealerships across India. A timely
and accurate information has helped improve stocking
efficiencies and parts availability thereby improving
customer satisfaction.

Motorcycle Accessories

With an aim to proliferate the desire for personalisation
and offer products which enable customers live the brand
experience of “Ride More and Ride Pure” even in their daily
commute, your Company set out to build the motorcycle
accessories business in 2016-17. In this short but exciting
journey, your Company has expanded its offerings to over
80 products across its motorcycle accessory portfolio.

To enhance customer experience and enable customers,
Royal Enfield introduced not only new and exciting
products for customers to choose from, but also
enhanced design and testing activities for them to be able
to virtually accessorise their motorcycles.

m  For the first time at Royal Enfield, design and
development of accessories for the 650cc Twin
motorcycles commenced alongside that of the
motorcycle itself. Forty dedicated accessories were
co-developed along with the twin motorcycles which
enabled better design compatibility.

m Todrive engagement among customers, an industry
leading motorcycle configurator was introduced
during the year, which allows a viewer to configure a
virtual motorcycle in any available colour and add
accessories from a diverse range. This was introduced
for the 650cc twins in the initial phase and is planned
to be expanded across all Royal Enfield product
offerings over the next 12-18 months.



m  All the new launches including 650 Twins, Signals,
Bullet Trials and Pegasus came with a suite of
dedicated accessories, which, in addition to providing
comfort, styling, functionality and protection, also
lend as a means to self-expression for the rider.

m  Aspart of Royal Enfield’s initiatives towards digital
marketing, accessories options were added to
the www.royalenfield.com along with a flip-book
catalogue and image-rich content on products,
features and benefits.

On the supply side, your Company continued to
strengthen sourcing by developing and enhancing the
vendor base, with a deep focus on quality, cost and
delivery.

Apparel

Inspired by a motorcycling way of life, Royal Enfield Apparel
comprises riding gear, apparel and lifestyle accessories, which
enable riders explore and express themselves, on and off the
motorcycle.

During the year, Royal Enfield launched multiple range and
collections - some celebrating the heritage stories of Royal
Enfield and some inspired by the motorcycle launches and
travel stories.

m Inorder to expand its accessibility, your Company has
forayed into online retail landscape through its own
online store and third-party online retail channels.
During the year, your Company also expanded its offline
footprint through the Shop-in-Shop model at “Central”
- a department store chain across India. Your Company
plans to further expand its distribution footprint by
partnering with leading retail chains and through omni-
channel networks.

= Inanendeavour to make the range more personal to the
consumers, Royal Enfield introduced a customisation
offering called “Make Your Own”. This personalisation
feature offers customers to configure decals, shell base
colour, finish, visor etc. in addition to adding text. This is
currently available for helmets and will be extended to
other categories this year.

As more and more customers are taking up the riding culture,
Royal Enfield Apparel is aiding them accentuate their lifestyle
and self expression.

International Business

To establish Royal Enfield as a global brand and lead
the middle-weight motorcycle segment in international
markets, your Company is building capabilities and brand

equity across key geographies. Developing world-class
products which are simple and fun to ride, expanding
distribution network and implementing ‘Brand Led Growth’
initiatives are helping your Company make inroads to
developed and developing world alike. International sales
volume grew by 4% from 18,891 in 2017-18 t0 19,721 in
2018-19.

Chart 5 // Royal Enfield Export Volume

19.7

2016-17
2017-18
2018-19

WW Export Volume ('000)

Your Company is steadily moving from an export-based model
to building a dedicated international business, with a market
focus approach. With an aim to understand market-specific
customer preferences and also foster a deeper customer
engagement, a distributor and dealership led footprint is also
being complemented by having marketing subsidiaries in key
priority markets. During the year, Royal Enfield strengthened

its distribution network outside India by increasing its exclusive
store count to 42 and its Multi Brand Outlets to more than 600.

An expanding global footprint is required to be supplemented
by the right product and also commitments to the region.
Launch of the 650cc Twins in 2018-19 and response to

the Himalayan over the past 12 months indicate that Royal
Enfield now not only has robust product development
capabilities which can uniformly cater to requirements across
geographies, but also it is steadily positioning itself as a
credible global player.

The 650 Twins - The Global Opportunity
Interest in the 650cc Twins had been high among motorcycle
enthusiasts since its unveiling at the EICMA Motor Show in
Milan in 2017. Over the following months, the Twins were
launched across key markets in Europe, ASEAN, Latin America
and Asia-Pacific. The Twins are also being promoted across
markets through a combination of out-of-store test rides by
way of participation in national and regional ride events as well
as multiple-city tours, auto shows and custom programmes.
The interest in and response to the Twins across markets
outside of India has been very positive. As your Company
commenced deliveries of the Twins, it has also been ramping
up production to cater to this demand.
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Himalayan - Gaining Traction

The BS-1V Himalayan is being widely accepted in not only
evolved motorcycle markets of the US, UK, Europe but also
large commuter dominated two-wheeler regions such as
South East Asia and Latin America. It has gained acceptance
as an easy, city bike built for all roads including no roads and
all seasons. A very successful press ride, media coverage,
positive reviews and participation in motorcycle shows and
events generated an excitement among the customers about
Himalayan. The motorcycle’s success has translated into
dealership enquiries from large potential business partners who
are also the dealers of premium and well established brands.

South East Asia- A Promising Opportunity
Distinct classic styling, the ease of customisation, accessible
brotherhood coupled with an attractive price point has
made the Royal Enfield brand gain good acceptance in key
markets in the South East Asia region. Since its foray into
the region around three years back, royal has been steadily
increasing its store presence, supplementing its community
building, marketing and branding initiatives. During 2018-19,
your Company expanded its store count in Thailand, one of
the most prominent two-wheeler markets in the region and
opened its first exclusive store in Malaysia.

For a deeper customer engagement and targeted brand
promotion and marketing activities, Royal Enfield set up a
wholly-owned subsidiary in Thailand in 2018-19. Furthering

Chart 6 // Net Revenue - CAGR 18%
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its commitment to the region, your Company has plans to
establish assembly operations in Thailand through a local
assembler. Customers in the region at large will soon be able
to ride their favourite Royal Enfield Motorcycles assembled
within the region.

FINANCIAL REVIEW

Total revenue from operations increased by 9% from Rs.8,965
crores in 2017-18 to Rs. 9,797 crores in 2018-19. India
motorcycle sales grew by 8% to Rs. 9,418 crores in 2018-19
from Rs. 8,684 crores in 2017-18. Increase in realisation due
toincrease in prices for addition of safety features and better
product mix supported the growth in revenue. Revenue from
international business grew by 35% during the year to Rs. 379
crores in 2018-19 from Rs. 281 crores in 2017-18 on the back
of strong response from developed markets including Europe,
UK and US.

Royal Enfield is actively focussing on the Apparel and Genuine
Motorcycle Accessories business segment. Your Company
offers a wide variety of apparel and accessories, through

both online and in-store spaces. Spare parts opportunity is
also building up with the increase in customer base and your
Company is also working extensively to promote the use of
Genuine spares. Revenue from apparel and accessories,
together with spares and services grew by 24% in the year to
Rs.1,039 crores in 2018-19 from Rs. 841 crores in 2017-18.

Chart 8 // Net Revenue from International
Business - CAGR 32%
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Chart 9 // Net Revenue from Sale of Spare
Parts, Apparel and Services - CAGR 34%
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Earnings before Interest, Tax, Depreciation and
Amortisation ("EBITDA") of your Company increased by
3% from Rs. 2,808 crores in 2017-18 to Rs. 2,903 crores
in 2018-19. During the year, your Company continued

to invest in building capabilities through the addition

of resources and expanding capacity, and also on
promotional expenses on new launches. EBITDA margin
declined from 31.3% in 2017-18 to 29.6% in 2018-19
mainly due to flat volumes and promotional spend on new
launches.

Chart 10 // Earnings Before Interest,
Depreciation and Tax (EBITDA) and Margin
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Consolidated Net Profit After Tax ("PAT") increased by

12% during the year to Rs. 2,203 crores in 2018-19, from
Rs.1,960 crores in 2017-18. Net Profit included an amount
of Rs. 18 crores for 2018-19 and Rs. 220 crores for 2017-18
of exceptional nature representing your Company’s share
of loss relating to winding down of operations of Eicher
Polaris Private Limited (“EPPL"), an equal Joint Venture

with Polaris Industries Inc. Net profit margin increased from
21.9%in 2017-18 to 22.5% in 2018-19.

Chart 11 // Net Profit After Tax and Margin
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Your Company continued to generate a healthy cash flow
with cash generated from operations being Rs. 1,573 crores
in 2018-19. Your Company incurred a capital investment
of about Rs. 800 crores during the year, primarily on
construction work for Phase-2 manufacturing facility at
Vallam Vadagal and Technology Centre in Chennai, and
development of new products and platforms.

Key Financial Ratios

In accordance with SEBI (Listing and Disclosure Requirements
2018) (Amendment) Requlation, 2018, a company is required
to give details of significant changes (change of 25% or more
as compared to the immediately previous financial year).

Your Company has decided to report following key financial
ratios:

Particulars UOM Standalone Consolidated
2018-19 2017-18 2018-19 2017-18

Inventory Times 10.6 13.6 10.1 1311
Turnover Ratio

Current Ratio  Times 2.2 1.2 2.1 11
Operating % 27.0 294 26.6 28.8
Profit Margin

Net Profit % 210 19.1 225 219
Margin

Return on % 32.8 37.1 27.5 31.8
Net Worth

Debtors Times 39 6.1 4.7 6.6

Turnover Ratio

Ratios where there has been a significant change from
2017-18 to 2018-19:

Your Company’s financial position remains strong with total
cash and cash equivalents, and investments (other than in
subsidiaries and Joint Ventures) of Rs. 5,932 crores. During the
year, there was an increase in the investments in fixed deposits
which resulted in an increase in current assets leading to
current ratio increasing from 1.1in 2017-18 to 2.1in 2018-19.

Your Company sells to Government institutions, Canteen
Stores Department for Indian armed forces and exports to
over 50 countries, which contributes less than 4% to the total
sales. Alarge part of these sales is on credit. Debtors Turnover
ratio decreased from 6.6 in 2017-18 to 4.7 in 2018-19 due to
increase in international sales which has resulted in increase in
average debtors.

OPERATIONS REVIEW

Production and Construction update of
Phase-2 Manufacturing Facility at Vallam
Vadagal

Within a year of commencement of commercial operations
at its third manufacturing facility at Vallam Vadagal in August
2017, Royal Enfield began construction of Phase-2 of
thefacility.
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The construction is taking place on the same tract of over
50 acres in size and the Phase-2 is also benchmarked to the
highest level of quality and productivity. The facility will house
amodern paint shop providing best-in-class paint finish and
minimum wastage from the overall process. The new vehicle
assembly line is being set-up and will also facilitate smooth
transition of the existing facilities to the upcoming emission
regulations BS-VI.

Your Company’s total installed capacity across plants as

on March 2019 was 9,00,000 motorcycles. Phase-2 of
Vallam Vadagal is expected to commence commercial
production in the second half of 2019-20. During 2018-19,
the total production from all the three plants was ~8,42,000
motorcycles.

Building Product Development Capabilities -
R¢D and Technology Focus

Royal Enfield’s state-of-the-art Technology Centre at UK
Technology Centre at Bruntingthorpe, Leicestershire in the
United Kingdom completed two years of operation. The facility
is right next to the ‘Bruntingthorpe Proving Ground’, one of the
largest vehicle test track facilities in the UK. The 36,000 sg.
feet facility is the hub for product research, strategy, design
and development activities of Royal Enfield’s motorcycle
platforms. The facility houses a state-of-the-art industrial

design studio, development workshop and engineering office,
and is now fully operational.

In Chennai, work is nearly complete on the India Technology
Centre. The facility will have the engineering and design
teams working under one roof and will house state-of-the-art
engine, chassis and component test equipment and will be
fully integrated with the Technology Centre in the UK. Part of
the product development team has already moved to the new
facility and the rest of the team is planned to move in by mid
2019-20.

The facilities at these two technology centres are world-class,
and enable Royal Enfield to take full ownership of all aspects
of motorcycle design and development, from concept through
to production. The recent successful launch of the new
Interceptor 650 and Continental GT 650 is testimony of your
Company’s outstanding product development capabilities.
The unveiling of the Concept KX at the EICMA Motor Show in
Milan in November 2018 was meant to showcase the prowess
and creativity of engineers and designers at Royal Enfield. The
Concept KX was developed ground up within six months by the
teams in the UK and India working in tandem, demonstrating

a quick turnaround capability of the teams as well as

seamless working environment at Royal Enfield irrespective of
geographical boundaries.

EICHER MOTORS LIMITED



Supply Chain Management

The transition to ABS during the year was executed in a
phased manner and accomplished seamlessly with a highly
collaborative effort between your Company and its supply
chain partners.

In-line with your Company’s focus on developing new
products and becoming future-ready, fully ground-up,
650cc Twins were developed, tested, validated and launched
globally meeting the expectations and aspirations of
international customers, riders, experts, enthusiasts alike.
Early involvement of supply partners from the drawing board
to the market launch and adoption of “Shoki Ryudo Kanri
methodology at supplier level, enabled successful scale-up
of the initial product quality levels to meet the international
standards.

Supply partners of your Company remain fully involved
in continuous improvements in process quality, product
performance, delivery through proximity supplies, cost
optimisations and flexibility in manufacturing. The supply
partners are also gearing up for the upcoming BS-VI
transition and delivery of new products, in line with your
Company’s plans.

Product Quality

Royal Enfield’s constant focus on enhancing quality standards
by building capabilities has resulted into your Company
delivering motorcycles of international standards. Your
Company is committed to ensure the best-in-class quality
across the value chain, starting from suppliers to internal
processes and systems to sales and after-sales.

Introduction of the ‘Shoki Ryudo Kanri’process was a key
step in the direction of gaining full control over the quality

as it follows a strict methodology for quality controls in new
product and improvements in the existing product portfolio.
It commences with intense quality checks at the supplier level
at the initial build itself to identify and eliminate design and
manufacturing defects. With several levels of rigorous quality
checks in the pre-production, in-production and pre-delivery
stage during the manufacturing operations stage, it is an
intense process with a focus on eliminating chances of defect
through the entire manufacturing value chain.

Strike at the Oragadam Manufacturing
Facility

Twice during the year 2018-19, a certain section of the
workforce resorted to anillegal strike. Your Company is always
deeply committed to the welfare of its workforce across

all levels. Also, it engages with its workforce directly and
through internal mechanisms and forums that help to resolve
employees concerns and meet their expectations.

The first strike which lasted for 50 days between September
24,2018 and November 12, 2018 caused a loss of production

of 28,000 motorcycles. In the second strike, which lasted for
10 days between February 13, 2019 and February 22, 2019
caused a loss of production of 3,200 motorcycles.

BRAND BUILDING, CUSTOMER EXPERIENCE
AND ENGAGEMENT

During 2018-19, your Company engaged with its community
across dimensions of product, heritage, digital interface,
sharing of experiences and community events. These

actions and events not only provided more opportunities of
engagement between Royal Enfield and its customers but also
helped to take this experiential journey to the next level.

The 650 Twins - Double the Fun

Continuing to deliver on the brand promise of ‘Pure
Motorcycling’, Royal Enfield launched the much-awaited

650 Twins at Santa Cruz, California in September 2018 to a
global media audience and in Goa in November 2018. The live
webcast of the global launch was watched by over 1.2 million
viewers from around the world, creating an instant exuberance.
These much-awaited newest offerings along with the scale

and impact of the launches provided a huge brand uplift to
Royal Enfield.

Your Company’s efforts are being recognised at global level
as the Interceptor 650 won several awards, including the
prestigious - the “Indian Motorcycle of the Year 2019” and
the “Thailand Bike of the Year 2019”. The marketing efforts
were also recognised by the advertising fraternity in the Goa
Fest 2019 as the Twins campaign received three awards for
innovation using mobile and the creative production.

Brand-Led Growth initiatives

Your Company has always treasured and nurtured its
special bond with the armed forces and last year as well,
Royal Enfield paid tribute to the machines and the gallant
servicemen in uniform who ride them. With the launch of
the limited edition of Classic 500 ‘Pegasus’ motorcycle in
August 2018, Royal Enfield brought alive one of the brand's
greatest war stories never told - a Classic 500 inspired by
the legendary 'Flying Flea'. This offered an opportunity to
the Royal Enfield loyalists to own a piece of your Company’s
history, which was taken in mere 178 seconds. Furthermore,
Royal Enfield followed up on this success with the launch of
the Classic Signals 350 motorcycles in unique colour and
graphics schemes ensuing an increase in brand salience.

The launch of Bullet Trials Works Replica in March 2019 was
inspired by more than 87 years of Bullet heritage and the
legacy of Bullet at International Six Days Trials Championships.
The Bullet Trials offers its rider a very different experience and
capabilities on-and-off the road with its distinctive design and
functional features such as tyres with block tread pattern for
improved off-road grip, a reinforced handlebar with cross-
brace, a raised silencer for improved ground clearance,
trimmed mudguards and luggage carrier.
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Re-casting the Web

As Royal Enfield continues to work towards building a global
brand with motorcycle launches and expansion to new
geographies, your Company also launched its new global
website in 2018-19 as the face of the brand.

The new website is built to deliver a superior user experience
in terms of navigation and discoverability through a design
that makes interaction a lot more intuitive. With the evolution
in online user behaviour and content consumption, the user
experience and interface is of prime importance. The new
website seamlessly delivers on all these critical aspects. This
provides Royal Enfield community with a reason to come back
to the www.royalenfield.com more for all motorcycling
content. A logged-in experience gives a customised as well as
personalised experience to every registered user basis his or
her interests, recorded behaviour on the website and product
owned. The online configurator allows a user to visualise

the product with his or her preferred choice of accessories.
This is truly a step forward in delivering a vastly superior and
continuous customer experience.

Building and Fostering Communities

Royal Enfield remains one of the fastest growing social
communities in the country today and 2018-19 was a year
which witnessed significant growth in community engagement
and in its base. Your Company has taken a number of
measures to delight its community and deliver gratifying
experiences. Royal Enfield continues to give vast exposure

to user-generated content and encourage the community

to create more, with 70% of the content on social media and
30% of the content on the website being curated from the
community.

New Ride Formats

With a view to foster community engagement and provide a
lifetime experience, Royal Enfield introduced new ride formats
which enabled riders experience the adventure in extreme
terrains. In the White Outs ride, 11 highly skilled riders rode
over 900 kms from Shimla in conditions of snow, black ice,
dirt and tarmac. In the After Dark ride, riders experienced the
adventure of riding under starlit open skies on sand dunes, flat
land and tarmacs. This ride commenced from Jodhpur and saw
participation from 12 riders.

Rider Mania - India’s Most Definitive
Motorcycling Festival

In the continuous journey towards building a meaningful

and engaging brand going beyond the transactional,

your Company organised its best ever ‘Rider Mania” in
November 2018 in terms of scale and attendance. Over
8,000 enthusiasts participated in the event and more than
5,00,000 people viewed the content live, witnessing an active
community engagement and passion.

RISK MANAGEMENT FRAMEWORK

At Eicher Motors Limited, various categories of risks are
evaluated under a comprehensive risk management
framework, which is the foundation of your Company’s
Enterprise Risk Management architecture. In line with the

EICHER MOTORS LIMITED



dynamic environment in which your Company operates, risks
are reviewed and re-assessed periodically and mitigation
strategies put in place.

Your Company operates in an environment which exposes it
to various categories of risks from time to time. Key risks are
summarised below:

Evolving industry landscape and customer
preferences

India is a large two-wheeler market and its composition has
evolved over the past few years. After a period of subdued
growth, the less than 150cc segment witnessed strong growth
bothin 2017-18 and part of 2018-19. On the contrary,
scooters and premium motorcycles, after a decade of growth
exhibited slowdown in 2018-19.

Over the past few years, Royal Enfield has been the biggest
beneficiary of the evolving customer preferences towards
premiumisation. As customer preferences even on riding needs
evolve, Royal Enfield continues to expand its product offerings
to keep pace with customer preferences. Your Company

has been investing heavily in RED, expanding its product
offerings and enhancing its current product portfolio by adding
functionalities that add to safety and comfort. It also continues
to take initiatives to improve accessibility to motorcycles and
engage with potential customers. It also continues a deep and
differentiated engagement with its riders through various rides,
events and community building initiatives.

Regulatory
In the past three years, the automotive industry has

implemented various emission and safety-related regulations.

India is also now moving to align itself with global emission
standards with the advent of BS-VI starting April 1, 2020.

Your Company is executing plans to be fully compliant with all
regulatory changes that will be introduced over the next few
years. Your Company has clearly laid out path to comply with

BS-VI emission norms which come into effect from April 2020.

Financing

The NBFC sector in India witnessed an unprecedented crisis in
the year 2018-19. This led to a credit squeeze in the system
and difficulty in availability of affordable finance. Availability
of finance is key in the automotive sector and in particular
where the offering is aspirational in nature and in a rising price
regime, driven by regulatory requirements.

Your Company is working towards increasing the availability
of finance by partnering with various banks and NBFCs as its
retail footprint is increasing. It is also working on partnering
with local financiers as penetration increased beyond metros,
Tier-1and 2 cities.

INTERNAL CONTROL SYSTEMS AND THEIR
ADEQUACY

Your Company has deployed a robust Enterprise Resource
Planning ("ERP") system based on SAP platform enabling

high degree of system-based checks and controls ensuring
protection of its assets and interests. The governance risk and
compliance framework further ensures that internal controls
are effective and complied with. The internal auditor carries
out internal audit of functions and processes in accordance
with a schedule approved by the Audit Committee. The Audit
Committee reviews the adequacy of resourcing, staffing and
seniority of personnel in the internal audit team. The audit
findings and management’s resolution plans are reported on a
quarterly basis to the Audit Committee by the internal auditor.
The internal auditor of your Company also reports to the Audit
Committee in respect of adequacy of internal control systems
and weaknesses, if any. Furthermore, the statutory auditor
reports on the adequacy and effectiveness of the internal
financial controls in respect of financial reporting.

Your Company has a whistle blower policy / vigil mechanism
providing avenues to all employees and vendors to report
instances of fraud and wrongdoings while ensuring protection
from victimisation and reprisals.

CREATING A UNIQUE ROYAL ENFIELD
CULTURE - EMPOWERED, COLLABORATIVE
AND PASSIONATE TO DELIVER BUSINESS
RESULTS

At Royal Enfield, building a people-centric organisation that
thrives on opportunities of growth and laying a strong focus
on driving business results, are central to its functioning. Your
Company is constantly upscaling its practices by offering
programmes that empower its employees while giving them
widespread exposure through learning and job rotations
across the organisation.

Royal Enfield endeavours to foster an inclusive workplace and
nurture relationships that further powers its commitment to
transparency, collaboration and equal opportunity.

Royal Enfield is continuously working towards creating

a diverse workforce that includes diversity of gender,

and experience across industries and geographies. Your
Company’s programmes target upskilling of the workforce to
meet the demands of the future and keep the organisation
aligned with its strategic goals.

INFORMATION TECHNOLOGY

Royal Enfield has been at the forefront of adopting
technology and digitising a lot of processes to support and
transform business. Taking the Product Lifecycle Management
("PLM") journey forward from last year, an 'Electronic Parts
Catalogue'integrated with PLM Platform was enabled to share
parts and service information with Royal Enfield’s national and
international dealer community.
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During the year, your Company migrated the ERP system
from SAP ECC to SAP S4 HANA, the Digital core. This system
with its inbuilt SAP mobility functionality enables on-the-go
approvals, data entry, reporting and has also enabled the
platform to integrate with trending technologies. Also, the
improved speed of business transactions has helped the
business community to get faster access to data for
decision-making.

Another digitisation initiative carried out this year was the
start of a pilot rollout of a device-agnostic mobile-friendly
Customer Relationship Management (“CRM”)/Dealer
Management System (“DMS”), which improves the customer
experience at the dealership both on the sales and

service processes.

Your Company continues to invest in and extensively use
digital technologies and data analytics to manage customer
relationships, achieve operational excellence, business
intelligence and drive decision-making.

ENVIRONMENT AND HEALTH AND SAFETY

Your Company is cognizant that its operations and products
have animpact on the environment. Your Company therefore
focusses on improving its own manufacturing processes on
continuous basis to reduce material use and wastage per
motorcycle, optimise use of natural resources with emphasis
on recycling and reusing and to the extent possible, adopt
renewable sources of energy. Buring 2018-19, a 1 MW rooftop
solar facility was installed at the Gragadam facility. This helped
reduce power cost at the facility by 3% during the year. On
the product side, the effort is to improve fuel efficiency and
recyclability of products at the end of life.

Your Company has an environment policy in place and
it ensures that the leading environmental practices are
implemented across operations for the benefit of the
organisation as well as the employees.

Further, Company’s plants are certified for compliance

by the Government Pollution Control departments. Your
Company has a zero-water discharge policy where all water
consumption and water treatment are handled in a manner
that no water is sent out of the plant. Rainwater harvesting is
done to recharge the ground. Company also emphasises on
planting more and more trees inside the manufacturing plants
towards carbon neutrality. All emissions and waste generated
by your Company during the year were within the permissible

EICHER MOTORS LIMITED

limits prescribed by Central Pollution Control Board ("CPCB") /
State Pollution Control Board ("SPCB").

Your Company recognises its employees as an important
asset and a source of sustained competitive advantage.
Your Company offers its employees good working conditions,
progressive HR policies, and a conducive and enabling work
environment so that the employees can deliver their best
helping your Company to improve overall productivity. Your
Company provides adequate trainings, offers reward and
recognition programmes and invests in career development
programmes for its employees. A training department has
been set up primarily for capability development of the
employees.

Your Company has a policy of annual health checkup and

also conducts health and fitness education programmes as

an ongoing process. All the workstations are ergonomically-
designed to avoid fatigue while working. Your Company’s
Oragadam plant is amongst the model plants as chosen by the
Government of Tamil Nadu for other industries to emulate.

The Safety Committee of your Company addresses all safety
related issues that emerge within the organisation. Safety
training, including fire fighting training is part of the employee’s
induction process and all new employees have to mandatorily
attend the same. Shop floor workers undergo periodic safety
training organised as per the annual safety calendar to ensure
accident-free and safe working environments.

All motorcycles manufactured by your Company comply with
the statutory safety norms of the country. Your Company
regularly uses various platforms to communicate the
importance of “Safe Driving” to its customers. {Further details
in BRR}

CAUTIONARY STATEMENT

Certain Statements in the Management Discussion and
Analysis describing your Company’s view about the Industry,
objectives and expectations, etc. may be considered as
‘forward-looking statements” within the meaning of applicable
laws and regulations. Actual results may differ substantially or
materially from those expressed or implied in the statement.
Your Company’s operations may be affected by supply and
demand situation, input prices and their availability, changes
in Government regulations, tax laws and other factors such
as Industrial relations and economic developments, etc.
Investors should bear the above in mind.
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BUSINESS RESPONSIBILITY REPORT

Incorporated in 1982, Eicher Motors Limited (EML) is the
flagship Company of Eicher Group. We operate in two distinct
business verticals — Motorcycles and Commercial Vehicles. We
produce the iconic Royal Enfield motorcycles and are global
leaders in the mid-size (250cc-750cc) motorcycle segment.
The motorcycles are manufactured in state-of-the-art
facilities in Tamil Nadu and marketed with the support of an

extensive network of dealers across India and across the world.

Globally, EML has a presence in over 55 countries. We are
committed to provide each and every customer with quality
motorcycles and related accessories, as well as customer
experience. In addition to motorcycles, we have a subsidiary
VE Commercial Vehicles Limited, which is a joint venture with
Sweden’s AB Volvo, to manufacture trucks and buses.

EML has witnessed phenomenal growth in recent years. We
recorded our highest ever total income from operations

SECTION A: GENERAL INFORMATION

A-1  Corporate Identity Number (CIN) of the
Company

A-2 Name of the Company

A-3 Registered address

A-4 Website

A-5 E-mailid

A-6 Financial Year reported

A-7 Sector(s) that the Company is engaged in

A-8 List three key products/ services that the
Company manufactures/ provides
A-9 Total number of locations where business

activity is undertaken by the Company:
i.  Number of International Locations

i. Number of National Locations

A-10 Markets served by the Company
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in FY 2018-19. EML is listed on the BSE Limited (BSE) and
National Stock Exchange of India Ltd. (NSE) and is part of the
NSE’s benchmark Nifty 50 Index.

While business excellence is a key objective, ensuring

a positive impact on society and environment is a very
important goal for EML. The company has embedded various
initiatives on sustainability across operations. We undertake
initiatives to reduce the impacts of our operations on the
environment, health and safety, and ensure the development
of local communities.

The disclosures contained in this Business Responsibility
Report (BRR) illustrate the endeavour of EML in adopting
responsible business practices and creating lasting value for
our stakeholders.

34102DL1982PLCI29877

Eicher Motors Limited

3 Floor, Select Citywalk, A-3, District Centre, Saket,
New Delhi-110 017

www.eichermotors.com
investors@eichermotors.com

April 1, 2018 to March 31, 2019 (FY 2018-19)
Manufacture of motorcycles (Code 3091 of National
Industrial Classification 2008, Government of India).
Motorcycles

EML has subsidiaries in North America, Brazil, Thailand and

Canada and a technology centre in the United Kingdom.

We have 42 exclusive stores across the UK, USA, Mexico,

Colombia, Brazil, Argentina, France, Spain, Indonesia,

Thailand, Philippines, Vietnam, Austria, Portugal, Australia,

New Zealand and UAE.

+ Registered office: New Delhi, India

+ Corporate office: Gurugram, Haryana, India

+ Manufacturing locations: Thiruvottiyur, Oragadam and
Vallam Vadagal in Tamil Nadu, India.

+ Technical centres at Chennai, India

National: As on March 31, 2019, there are 915 Royal Enfield

stores in India.

International: EML has a market presence in 58 countries,

including USA, Japan, UK, European and Latin American

countries, Middle East and South Asia.



SECTION B: FINANCIAL DETAILS OF THE COMPANY

B-1  Paid up Capital (INR) : 27,28,25,700

B-2 Total Turnover (INR) :9,794.48 crore

B-3 Total profit after taxes (INR) . 2054.44 crore

B-4 Total Spending on Corporate Social - EML spent INR 45.39 crores on CSR activities during FY
Responsibility (CSR) as percentage of profit 2018-19. This was 2% of the average net profits of the
after tax (%) Company for last three financial years

B-5 List of activities in which expenditure in 4 above : + Rural Development
has been incurred: + Livelihood Development

+ Road Safety
+ Disaster Relief etc.

SECTION C: OTHER DETAILS

C-1 Does the Company have any Subsidiary . Yes, as at March 31st, 2019, the subsidiaries of the
Company/ Companies? Company were:
+ VE Commercial Vehicles Ltd.
+ Royal Enfield Brasil Comércio de Motocicletas Ltda
+ Royal Enfield North America Limited
+ Eicher Group Foundation
+ Royal Enfield (Thailand) Ltd.

Step Down Subsidiaries

+ Royal Enfield Canada Ltd.

+ VECV Lanka (Private) Limited
+ VECV South Africa (PTY) Ltd.

C-2 Do the Subsidiary Company/ Companies . Eicher Group Foundation (a not-for-profit company
participate in the BR Initiatives of the parent registered under Section 8 of the Companies Act 2013)
company? If yes, then indicate the number of has been incorporated by Eicher Motors Limited and its
such subsidiary company(s) subsidiary VE Commercial Vehicles Limited, with the purpose

of implementing the Group’s CSR policy. Other entities that
the company does business with do not participate in BR
initiatives of the Company.

C-3 Do any other entity/entities (e.g. suppliers, : Suppliers and distributors are independent businesses that
distributors, etc.) that the Company does are within the circle of influence of EML, but function as
business with; participate in the BR initiatives independent entities.
of the Company? If yes, then indicate the EML’s suppliers and distributors are not involved in our BR
percentage of such entity/ entities? initiatives.

SECTION D: BR INFORMATION
D-1 Details of Director/Directors responsible for BR

Details of the Director/Directors responsible for implementation of the BR policy/policies and details of BR Head:

The Corporate Social Responsibility (CSR) committee is the BR head at EML. The composition of CSR committee is
mentioned below:

S.No. Name Designation DIN Number

1. Mr. S. Sandilya Chairman, Non-executive and Independent Director DIN 00037542

2. Mr. Siddhartha Lal Managing Director DIN 00037645
Mr. Inder Mohan Singh Non-executive and Independent Director DIN 07114750
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D-2 Principle-wise (as per NVGs) BR Policy/policies (Reply in Y/N)

S. No. Questions

1.
2.

Do you have a policy/policies for...2

Has the policy being formulated in consultation
with the relevant stakeholders?

Does the policy conform to any national /
international standards? If yes, specify??

Has the policy being approved by the Board? If yes,

has it been signed by MD/owner/CEOQ/appropriate
Board Director?

Does the company have a specified committee
of the Board/ Director/Official to oversee the
implementation of the policy?

Indicate the link for the policy to be viewed online?

Has the policy been formally communicated to all
relevant internal and external stakeholders?

Does the company have in-house structure to
implement the policy/policies?

Does the Company have a grievance redressal
mechanism related to the policy/policies to
address stakeholders’ grievances related to the
policy/policies?

Has the company carried out independent audit/
evaluation of the working of this policy by an
internal or external agency?

P1

P
p2
P3
P4

P2 P3 P4 PS5 P6 P7 P8 P9
Y Note |
Y Note 1

Y Y Y Y Y Y Y  Notel

Y Y Y Y Y Y Y  Notel

Y Y Y Y Y Y Y  Notel

http://www.eicher.in/codes-and-policies

: Published in the intranet and to all contractors
: Published in the intranet
- http://www.eicher.in/uploads/1530165050 _Eicher

Corporate_Social_Responsibility_Policy.pdf

P5

: Published in the intranet

P6: Published in the intranet

p7

: http://www.eicher.in/codes-and-policies

P8: http://www.eicher.in/codes-and-policies

Y

Y Y Y Y Y Y Y  Notel

Y Y Y Y Y Y Y  Notel

Y Y Y Y Y Y Y  Notel

Y Y Y Y Y Y Y  Notel

'Although EML does not have a board approved policy on customer engagement, systems and processes have been
established for addressing issues pertaining to customer satisfaction.

2The policies laid out by Eicher Motors Limited are mapped to each principle in following table.

3 All our policies are in line with the National requirements and also incorporates international leading practices as
appropriate.

Principle
Principle 1: Businesses should conduct and govern
themselves with Ethics, Transparency and Accountability

EICHER MOTORS LIMITED

Applicable policies

*

*

*

Code of Conduct for Directors and Senior Management
Whistle Blower Policy

Policy for Determining Materiality of Events and
Information

Policy for Determining Material Subsidiaries

Code of Practices and Procedures for Fair Disclosure

of Unpublished Price Sensitive Information and Code
of Conduct for Regulating, Monitoring, and Reporting
trading by Insider

Terms of Appointment of Independent Directors


http://www.eicher.in/uploads/1530165050_Eicher_Corporate_Social_Responsibility_Policy.pdf
http://www.eicher.in/uploads/1530165050_Eicher_Corporate_Social_Responsibility_Policy.pdf

Principle 2: Businesses should provide goods and services
that are safe and contribute to sustainability throughout
their life cycle

Principle 3: Businesses should promote the wellbeing of all
employees

Principle 4: Businesses should respect the interests of, and
be responsive towards all stakeholders, especially those who
are disadvantaged, vulnerable and marginalized

Principle 5: Businesses should respect and promote
human rights

Principle 6: Business should respect, protect, and make
efforts to restore the environment

Principle 7: Businesses, when engaged in influencing public
and regulatory policy, should do so in a responsible manner
Principle 8: Businesses should support inclusive growth
and equitable development

Principle 9: Businesses should engage with and provide
value to their customers and consumers in a responsible
manner

+ Environmental Policy
+ Quality Policy

+ Safety Policy

+ Employee Welfare Policy

+ Prevention of Sexual Harassment

+ Corporate Social Responsibility Policy

+ Employee Welfare Policy
+ Prevention of Sexual Harassment
+ Environmental Policy

+ (Code of Conduct
+ Corporate Social Responsibility Policy
+ EML has an extensive programme for engaging with its

customer, handling customer grievance and improving
customer experience.

D-2a If the answer to S.No. D-1 against any principle, is ‘No’,

please explain why: (Tick up to 2 options)

S. No. Questions

1. The company has not understood the Principles

2. The company is not at a stage where it finds itself in
a position to formulate and implement the policies
on specified principles

3. The company does not have financial or manpower
resources available for the task

4. Itis planned to be done within next 6 months

5. It is planned to be done within the next 1 year

6. Any other reason (please specify)

Pl P2 P3 P4 PS5 P6 P7

Not applicable
Not applicable

P8 P9

Not applicable

Not applicable

Not applicable
P9: At EML, customer satisfaction is of the upmost priority.
Detailed systems and processes have been implemented
by the Company for handling customer grievance and
improving customer experience.

D-3 Governance related to BR

Indicate the frequency with which the Board of
Directors, Committee of the Board or CEO to assess the
BR performance of the Company. Within 3 months, 3-6
months, Annually, More than 1 year.

Does the Company publish a BR or a Sustainability
Report? What is the hyperlink for viewing this report?
How frequently it is published?

The Managing Director, Chief Executive Officer and the
Senior Management of EML review the BR vision, strategy
and performance of the company annually.

EML has been publishing annual BR Report since FY 2015-16.
The reports can be viewed at:

FY 2015-16: http://www.eicher.in/uploads/1530166609
BRR_FY_2015-16.pdf

FY 2016-17: http://www.eicher.in/uploads/1530166609_BRR
FY_2016-17.pdf

FY 2017-18: http://www.eicher.in/uploads/1532953236 BRR

FY_2017-18.pdf
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SECTION E: PRINCIPLE-WISE PERFORMANCE

Principle 1: Business Ethics, Transparency £ Accountability

EML has well-defined policies and codes of acceptable conduct and behaviour Coverage of policies relating to ethics,
for employees and management. These policies ensure adherence to ethical, bribery and corruption

professional and legal standards, and transparency and accountability mechanisms

within EML and in all business matters. Some of the policies in this regard are:

+ Code of Conduct for Directors £ Senior Management — This policy has been
putinto place to safeguard confidential information, disclose potential conflicts
of interest, and to ensure compliance with all applicable laws, regulations and
Company’s policies, including anti-bribery and corruption laws.

+ Whistle Blower Policy — This policy offers a mechanism that allows Directors,
employees, dealers and vendors to report any wrongdoing or malpractice in the
Company, without any reprisals or victimisation.

+ Policy for Determining Materiality of Events and Information — This
policy determines whether an event or information is material or not as per the
provisions of SEBI Regulations, 2015, while ensuring timely, accurate, uniform and
transparent disclosure.

+ Policy for Determining Material Subsidiaries — This policy guides EML
in determining material subsidiaries of the company and making necessary
compliance relating to the same.

+ Code of Practices and Procedures for Fair Disclosure of Unpublished
Price Sensitive Information and Code of Conduct for Regulating,
Monitoring and Reporting trading by Insider — The key objective of these
policies is to ensure timely and adequate disclosure of unpublished price sensitive
information and prohibition of insider trading.

+ Terms of appointment of Independent Directors — It lays down the code
of conduct, responsibilities and other terms of appointment for Independent
Directors of EML.

+ A thorough internal and external mechanism is in place to respond to
investor grievances in a timely and appropriate manner.

Policies of Eicher Motors Limited can be accessed online at
http://www.eicher.in/codes-and-policies

The Code of Conduct for Directors & Senior Management, Policy for Determining
Materiality of Events and Information and Code of Practices and Procedures for

Fair Disclosure of Unpublished Price Sensitive Information extend to the Company’s
subsidiary and joint venture companies as well. Several subsidiaries and joint venture
companies also have company specific whistle-blower practices in place.

In FY 2018-19, EML received 58 complaints from stakeholders. EML successfully Stakeholder's complaints redressal
resolved 56 complaints during the year which include 4 complaints pertaining to

previous period. The resolution of complaints is reviewed by EML’s Stakeholder’s

Relationship Committee which looks into the redressal of complaints received from

shareholders and investors. The Committee is comprised of three non-executive

independent directors as its members. The Managing Director and the Chief

Financial Officer are invited to the committee meetings as required. The General

Counsel and Company Secretary acts as the Secretary to the Stakeholder’s

relationship committee.

EICHER MOTORS LIMITED



Principle 2: Product Responsibility

At Eicher Motors Limited, environmental and social concerns are an integral part of
its product development policy. Aspects like raw material, energy, water and waste
are taken into consideration during the product design and manufacturing process.
At the product development stage, material recyclability of the motorcycles is also a
critical factor from a product life-cycle perspective.

At EML, motorcycles are primarily manufactured using recyclable materials. A
majority of the materials used in manufacturing can be recycled at the end of its life
(up to 85%), while the remaining materials consist of consumables. All motorcycles
manufactured by the Company are complaint to End-of-Life Vehicles (ELV)
regulations.

EML is dedicated towards reducing its energy footprint, with energy saving initiatives
being regularly undertaken at manufacturing sites. In order to reduce direct energy
consumption during process heating, we have moved from High Speed Diesel (HSD)
to cleaner fuels like Liquefied Petroleum Gas (LPG). As a result, fuel efficiency has
increased by 80%. At the same time, greenhouse gas emissions have reduced

by 45%. Our energy intensity for FY 2018-19 is 0.66 GJ/motorcycle produced, is
marginally higher by 0.07 GJ/motorcycle produced compared to last year. This can
be attributed to the scaling-up of operations at our new manufacturing plant at
Vallam Vadagal, Tamil Nadu.

In addition, we have put processes in place to minimise the generation of hazardous
waste and its proper management and disposal. Aluminium and steel scrap
generated during the manufacturing processes are recovered and sold to industry
for recycling. All plants operated by EML have a closed-loop water recycling design
to ensure minimal discharge of water. Despite the marked increase in production of
motorcycles, our water use intensity (kl/motorcycles produced) has only marginally
increased.

EML focuses on indigenisation of components and local sourcing. A predominant
section of our supplier base is located within a 100-kilometer radius of our

manufacturing sites. We source 98.1% by value of our raw materials from within India,

translating to procurement of roughly INR 4,959 crores from indigenous suppliers
in FY 2018-19. This helps in optimising cost, increasing productivity, and reducing
environmental footprint associated with logistics. It also creates employment
opportunities for the local community.

We also strive to integrate sustainability into our in-bound supply chain. Towards
this end, we have taken initiatives to significantly eliminate the use of packaging
materials through use of bins, pallets, and reusable trolleys. For export of
motorcycles, especially the popular 650 twins, we use the Chennai port, which is
close to our manufacturing sites for reducing transportation related emissions.

EML had established a New Supplier Assessment process in FY 2017-18, for
assessing suppliers based on select social indicators amongst other standard
criteria. In FY 2018-19, several suppliers were assessed for their social impacts.

Social or environmental concerns and
their importance in product design

Consumption of energy, water, raw
material etc.

Sustainable sourcing and Procurement
from local and small producers
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All our existing and new models of Royal Enfield motorcycles are compliant with the  Recycling products and waste
vehicle ELV regulations. Health and safety of our customers is of utmost importance

to us. Therefore, we ensure that all the motorcycles are free of hazardous

substances like Lead, Cadmium, Mercury, and Chromium.

Almost 85% percent of paint and metal used in our motorcycles can be recycled at
the end of their life.

EML also places emphasis on the recovery of waste generated during the
manufacturing process and recycling. Some of the key materials recycled are
mentioned below:

+ Almost 55% of the hazardous waste generated at our sites is sent for co-
processing to the cement industry, where it is used as a fuel in kilns. Used oil and
spent solvents are sent to authorised recyclers.

+ Aluminum and steel scrap is converted into briquettes and is also sold to
recyclers. Scrap is also directly delivered to the melting sources for recycling,
which eliminates multiple processing while improving resource efficiency.

Principle 3: Employee Wellbeing

A committed and productive workforce is the backbone of EML. As on 315t March Manpower resources including women
2019, the total workforce with the Company was 14,568. Out of this, we have 4082  employees

permanent staff and executives on our payroll. Rest of the workforces comprises of

engineers, workmen, trainees, casual and contract workmen.

EML is an equal opportunity employer and does not discriminate among employees

on the basis of gender, caste, creed, religion, or any other characteristic. We are also
committed to increasing the representation of women across our workforce. Women
account for 6% of full-time employees in our company. They also accounted for

1% of new hires in FY 2018-19. We also make an effort to include people with special
needs as part of our workforce.

Recognising the right to collective bargaining of our employees, we have Employee association and its
established internal and independent labour unions at our Thiruvottiyur plant. All membership

the permanent employees at the plant are members of this union. The union follows

all statutory requirements. We also undertake wage settlements with the employee

union once in three years.

The Company has developed systems and processes to eliminate the presence Child labour, forced labour, sexual
of child labour, forced labour, involuntary labour, and sexual harassment in its harassment

operations. We also conduct various programmes to build awareness of employees

on these issues. In line with the statutory requirements, EML doesn’t employ anyone

less than 18 years of age. During the financial year under review, Company received

one complaints of sexual harassment which was investigated and appropriately

dealt with as per the statutory provisions.

EML provides regular trainings to its employees for the upgradation of their skills Safety, training and upskilling
and knowledge, and safety related issues. Training is provided by in-house experts

and external agencies according to an annual calendar. In FY 2018-19, 77% of

the permanent employees and 87% of women employees received training on

the above-mentioned aspects. We also trained our contractual and temporary

employees on safety and other relevant aspects.
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Principle 4: Stakeholder Engagement

EML has identified internal and external stakeholders that are impacted by the Internal and external stakeholders
company’s operations and inversely, have the potential to impact the company as
well. The major stakeholder groups are mentioned below:

+ Employees and their families

+ Consumers

+ Suppliers and dealers

+ Bankers

+ Investors

+ Government and regulatory bodies

+ Local community

+ Peers and industry ecosystem

EML has identified following two categories of stakeholders as disadvantaged, Disadvantaged, vulnerable §
vulnerable and marginalised: marginalised stakeholders and

) . . o Company's initiative toward them
+ Certain sections of local community around our areas of operation;

+ Socio-economically disadvantaged sections of the society.

In line with our CSR policy, we have identified broad areas of intervention for the
local communities. These include road safety, environmental sustainability, children’s
education, healthcare, local area development, and livelihood development. Key
initiatives undertaken during FY2018-19 were:

+ Education: EML is committed to improving the access to quality education in
the country. Our major interventions in this area include development of school
infrastructure, providing financial support to meet the operational expenses
of schools, renovation of anganwadis, transit schools for drop-outs, computer
education, and scholarships. These initiatives were implemented in Rajasthan and
Tamil Nadu.

+ Livelihood Development: In order to improve employment opportunities, we
offer skill training programmes for school dropouts in and around Chennai and
Gurugram. We also offer vocational trainings for less educated, economically
backward youth and differently abled children.

+ Disaster Relief: Several social development projects are being implemented
by EML in Tamil Nadu and neighbouring states. Through our disaster relief efforts
around Chennai and Kerala, we are providing access to healthcare, sanitation,
and safe drinking water; as well as eradicating hunger, poverty and malnutrition.

+ Road Safety: We also initiated a project in Leh district of Jammu and Kashmir,
and Lahaul and Spiti district of Himachal Pradesh to create road safety
awareness and provide emergency and trauma care. We are also developing a
trauma care system on the Manali-Leh route.

+ Local Area Development: Through our village upgradation program around
our manufacturing units at Thiruvottiyur, Oragadam and Vallam Vadagal, we
revived lakes/ ponds, established a multi-disciplinary training centre, provided
healthcare facilties, and promoted women’s empowerment through Self-Help
Groups. We also established mobile learning labs in Andhra Pradesh through
Self-Help Groups; and rural electrification in Ladakh region.
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EMPOWER: Rural Electrification in Ladakh

EML implemented the EMPOWER project in Ladakh region to facilitate
holistic development of the community and empower the local
population. With our support, solar micro-grids were setup in remote
villages of the region. With the support of Global Himalayan Expedition,
Khangral, Batambis (Upper, Middle, Lower), and Hanamur villages were
identified for electrification.

+ Projects Undertaken: Over 6,500 clothes were distributed during the clothes
distribution drive at Kashmir, Uttarakhand, Jharkhand and Himachal Pradesh,
helping more than 5,000 families with clean and warm clothes.

Principle 5: Human Rights

EML is committed to upholding the leading standards of integrity and accountability Human rights policies and stakeholder
across our operations. In line with our commitment, we have laid down policies/ complaints

codes like Code of Conduct for Directors and Senior Management, Policy on

Prevention of Sexual Harassment, Employee Welfare Policies, CSR Policy, etc. All our

subsidiaries and joint venture companies are also covered under Company’s Policies

and/or have their own Policies of similar nature.

During the financial year under review, Company received one complaints of sexual
harassment which was investigated and appropriately dealt with as per the statutory
provisions.

Principle 6: Environment

EML’s Environment Policy showcases our commitment to implement initiatives Coverage of environmental policies
related to resource efficiency, cleaner production, and waste reduction and and practices and strategies to
management; awareness generation; and training of employees on environmental  address environmental issues
issues. At present, the Company’s environment policy does not cover Group/Joint

Ventures/Suppliers/Contractors/NGOs. However, we encourage all our stakeholders

to implement robust environmental practices across their operations.

Recognizing the risks posed by environmental issues such as climate change on Initiatives on clean technology, energy
their businesses and on the society, EML has been implementing initiatives to reduce efficiency etc

the carbon footprint. We have undertaken efforts to lower our energy consumption

in manufacturing units and shop floors. Through our energy saving measures, we

have saved 2,119 MWh of energy which is equivalent to 2,074 Tonnes of CO2e.

We also use recycled water in our production processes. Almost 90% of the water
used in manufacturing is recycled. Water from the Sewage Treatment Plant (STP)
is also used for gardening, air-handling units (AHU), boilers, cooling towers, and in
toilets. Additionally, rain water harvesting systems set up at all the plants help in
ground water recharge.

EML has a formal risk management framework in place to assess potential risks and  Environmental risk assessment and
take appropriate measures to mitigate them. The Risk Management Committee, development mechanism

overseen by MD, is responsible for the implementation of this framework. Regular

meetings with various internal departments, as well as external associations and

industry bodies are conducted to identify emerging risks. All processes are analysed

with ASPECT-IMPACT analysis to ensure that the impact on environment is reduced

on a continuous basis through operational control procedures (OCP).
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EML doesn’t have any projects related to Clean Development Mechanism. However,
several initiatives to improve energy efficiency have been implemented in our
manufacturing units, leading to significant reduction in manufacturing costs as well
greenhouse gas emissions from our operations.

EML has laid down procedures to ensure statutory compliance with the Central Emission control and violations, if any
Pollution Control Board/ State Pollution Control Board on emissions, air and

noise quality, and waste generation. We conduct regular ambient air and noise

quality tests through laboratories accredited by National Accreditation Board for

Testing and Calibration Laboratories (NABL) and submit reports to the Tamil Nadu

Pollution Control Board (TNPCB). We have also installed an online monitoring

system for Volatile Organic Compounds (VOC). This is connected to the TNPCB

Care Air Centre to monitor any fluctuations in the permissible limits. We also ensure

proper segregation, recycling and disposal of hazardous and non-hazardous waste

generated at the site.

During the FY 2018-19, all emissions and waste generated by EML were within the
permissible limits given by CPCB and TNPCB and no show cause or legal notices were
received.

Principle 7: Advocacy and Public Policy

EML is a member of the Confederation of Indian Industry (ClI), Federation of Industry associations and advocacy
Indian Chambers of Commerce and Industry (FICCI), Society of Indian Automobile

Manufacturers (SIAM) and Society of Automotive Fitness and Environment (SIAM

SAFE). Participation in such associations provides us a platform to engage with

other automotive companies on relevant issues. We aim to contribute to the

development of policies and regulations, implementation plans, etc. through regular

engagement with the Government of India. We also interact regularly with the

Bureau of Indian Standards (BIS) to suggest inputs for new regulations for vehicles,

new standards and their feasibility, etc.

Principle 8: Inclusive Growth and Equitable Development

EML has a clearly articulated CSR policy in line with the Companies Act, 2013 Specific programmes/initiatives/

and the Rules made there under. Our broad areas of intervention and details on projects in pursuit of the policy related
initiatives implemented in FY 2018-19 are described under Principle 4. to Principle 8

In FY 2018-19, EML spent INR 45.39 crores on CSR activities under the broad Contribution to community

themes of rural development, livelihood development disaster relief and road safety. development projects and

We collaborate with reputed NGO partners to ensure efficient implementation implementation

and quality outcomes. These programmes are regularly managed and monitored
by an in-house CSR Committee facilitated by Eicher Group Foundation. The CSR
committee assesses the progress and impacts of the programmes, provides
valuable insights and suggests course correction and improvement in the existing
programmes.

A participatory approach is adopted by EML for developing and implementing

the community development initiatives, which address the unmet needs of the
community. This helps in on-boarding community members from the very beginning
of the programme, ensuring greater ownership and successful implementation.

Our field teams continuously interact with community members during the
implementation period.
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Principle 9: Customer Engagement

EML is committed to provide world-class quality products and services to its Displaying product information on the
customers both nationally and internationally. OQur products comply with all requisite  product label

codes, specifications and industry regulations relevant to the automobile industry.

They also comply with statutory safety norms of India as well as export markets. All the

product literature, including safety information is disclosed to the customers through

user manuals, media platforms, and company’s website. The dealers also orient the

customers on products’ features and performance during pre-sales interactions and

product delivery. In addition, the Company regularly uses various media and non-

media platforms to communicate the importance of safe driving to its customers.

The Company has a formal and well-defined process in place for addressing Pending customers complaints
customer grievances. Complaints filed by customer through social media or the

central command centre are documented with the Dealer Management System

(DMS). Dedicated teams analyse these complaints to provide timely resolutions.

There is an escalation matrix built into the system to ensure any delays in resolution

are notified to the senior management. During FY 2018-19, 94% of customer

complaints were resolved.

Customer satisfaction is critical to the growth of our business. We and/or our dealers Customer surveys
reqularly undertake customer satisfaction surveys. In case of low satisfaction scores

(1-2), we take corrective actions and resolve them within 15 days. JD, a third-party

agency, had conducted surveys in 2017. As per the survey, EML is ranked No. 2.

There were no cases of litigation against the company regarding unfair trade practices,
irresponsible advertising and/or anti-competitive behaviour during the last five years.
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DIRECTORS" REPORT

To the Members of Eicher Motors Limited
The Directors have pleasure in presenting the Thirty Seventh Annual Report along with the Audited Financial Statements of your
Company for the financial year ended March 31, 2019.

FINANCIAL RESULTS

Your Company achieved an all-time high top line growth during the financial year 2018-19 with Net revenue from operations
at Rs. 9,794.48 crores. The profit before depreciation and interest amounted to Rs. 2,944.38 crores, which is 30.1% of the total
revenue. After accounting for other income of Rs. 508.04 crores, interest expense of Rs. 2.99 crores and depreciation of

Rs. 298.93 crores, profit before exceptional item and tax amounted to Rs. 3,150.50 crores.

In March 2018, the Board of directors of Eicher Polaris Private Limited, a 50:50 joint venture with Polaris Industries Inc. US decided
to wind down the operations of Eicher Polaris Private Limited. As a consequence, the Company recorded an impairment loss of
Rs. 311.98 crores and Rs. 17.52 crores (exceptional items) during the previous year and current year respectively.

Profit after exceptional item and before taxis Rs. 3,132.98 crores. Profit after tax amounted to Rs. 2,054.44 crores after income
tax provision of Rs. 1,078.54 crores. Total Comprehensive income for the year, net of tax amounted to Rs. 2,048.67 crores.

The financial results are summarized below:

Rs.in Crores

Particulars For the financial year ended For the financial year ended
March 31, 2019 March 31, 2018
Net Revenue from operations 9,794.48 8,957.51
Profit before depreciation and interest 2,944.38 2,853.20
Interest 2.99 3.04
Depreciation 298.93 222.34
Profit before other income and tax 2,642.46 2,627.82
Otherincome 508.04 332.43
Profit before exceptional items and tax 3,150.50 2,960.25
Exceptional Items 17.52 311.98
Profit before tax 3,132.98 2,648.27
Provision for tax (including Deferred tax) 1,078.54 935.36
Net profit after tax 2,054.44 1,712.91
Other comprehensive income (5.77) 10.85
Total Comprehensive income for the year/period, net of tax 2,048.67 1,723.76
Balance in statement of profit and loss brought forward from previous year 4,871.26 3,476.61
Amount available for appropriation (Excluding Exchange differences in 6,924.79 5,188.38
translation of foreign operations):
Dividend for FY 2017-18, paid in FY 2018-19 - 299.93
Dividend proposed for FY 2018-19, to be paid in 2019-20 341.03 -
Earnings per share
- Basic  (Rs.) 753.37 629.07
- Diluted (Rs.) 752.54 627.88

CHANGE IN THE NATURE OF BUSINESS, IF ANY | DIVIDEND

There is no change in the nature of business of the Company The Board of Directors in their meeting held on May 10, 2019,

during the financial year under review. has recommended for approval of the shareholders payment
of dividend of Rs. 125/- per Equity Share (@1250%) of face

MATERIAL CHANGES AND COMMITMENTS value of Rs. 10/- out of the profits for the financial year

AFFECTING THE FINANCIAL POSITION OF THE 2018-19 in accordance with the Dividend Distribution Policy

COMPANY THAT HAVE OCCURRED AFTER of the Company.

MARCH 31, 2019 TILL THE DATE OF THIS The dividend, if approved by the shareholders, shall be paid in

REPORT the following manner:

There are no material changes or commitments affecting the '

financial position of the Company which have occurred after a)  Toall Beneficial Owners in respect of shares held in

March 31, 2019 till the date of this report. dematerialized form as per the data made available by

the National Securities Depository Limited (NSDL) and
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the Central Depository Services (India) Limited (CDSL) as
of the close of business hours on July 25, 2019;

b)  ToallMembers in respect of shares held in physical
form after giving effect to valid transfer/transmission
in respect of transfer/transmission requests properly
lodged with the Company on or before the close of
business hours on July 25, 2018.

AMOUNTS TRANSFERRED TO RESERVES
During the financial year 2018-19, no amount was transferred
to General Reserve of the Company.

BRIEF DESCRIPTION OF THE STATE

OF COMPANY'’S AFFAIRS/ BUSINESS
PERFORMANCE

Your Company continues to grow significantly. It sold 8,23,828
motorcycles in the financial year 2018-19, 0.4% more when
compared to 2017-18 sales of 8,20,432 motorcycles. Qut of
8,23,828 motorcycles soldin 2018-19, 20,825 motorcycles
were exported, a growth of 8.1% over previous year volume of
19,262 motorcycles in 2017-18.

Net Revenue from operations for 2018-19 year was
Rs.9,794.48 crores, 9.3% growth over previous year (Rs.
8,957.51 crores). Net Sales of spare parts, gears and services
increased to Rs. 1,056.39 crores in 2018-19 from Rs. 841.79
crores in the previous year, registering a growth of 25.5%.

Maximizing operating leverage is a key focus in your

Company. Your Company’s profit before depreciation, interest,
exceptional item and tax was Rs. 2,944.38 crores in 2018-19, a
growth of 3.2% over Rs. 2,853.20 crores recorded in 2017-18

MARKET AND FUTURE PROSPECTS
Please refer to Management Discussion € Analysis Report
which forms part of the Annual Report.

ENERGY CONSERVATION, TECHNOLOGY
ABSORPTION AND FOREIGN EXCHANGE
EARNINGS AND OUTGO

Information on conservation of energy, technology
absorption, foreign exchange earnings and outgo, as required
to be given pursuant to the provisions of Section 134 of the
Companies Act, 2013 (“the Act”), read with the Companies
(Accounts) Rules, 2014 is provided under Annexure-1.

DISCLOSURE REGARDING ISSUE OF SWEAT
EQUITY SHARES AND EQUITY SHARES WITH
DIFFERENTIAL RIGHTS

The Company has not issued any sweat equity shares or equity
shares with differential rights during the financial year 2018-19.

CHANGES IN SHARE CAPITAL £ EICHER
EMPLOYEE STOCK OPTION PLAN, 2006

The paid up Equity Share Capital of the Company as on March
31,2019, was Rs. 27,28,25,700/-. During the year under
review, the Company has issued 27,021 Equity Shares of face
value of Rs. 10/- each pursuant to its Employees Stock Option
Plan, 2006.
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A Statement giving complete details as at March 31, 2019,
pursuant to Regulation 14 of the SEBI (Share Based Employee
Benefits) Regulations, 2014 is available on the website of the
Company and the weblink for the same is http://www.eicher.in/
uploads/1561783757_ESOP-details-forming-part-of-directors-
report.pdf

The Employee Stock Option Plan for grant of stock options has
been implemented in accordance with the SEBI Regulations. A
certificate from M/s S.R. Batliboi € Co., LLP, Statutory Auditors,
in this regard would be placed at the ensuing Annual General
Meeting for inspection by the members. The Company has not
changed its Employee Stock Option Plan during the year.

Further, details of options granted and exercised are included
in Note no. 47 in the notes to accounts forming part of
consolidated financial statements.

DEPOSITS

The Company has not accepted any deposits from the
public/members under Section 73 of the Act read with
Companies (Acceptance of Deposits) Rules, 2014 during the
financial year under review. The Company has not renewed/
accepted fixed deposits after May 29, 2009. There are no
deposits that remain unclaimed.

DIRECTORS AND KEY MANAGERIAL
PERSONNEL

In accordance with Section 149(7) of the Act, all the
Independent Directors of the Company have given written
declarations to the Company confirming that they meet the
criteria of independence as laid down under Section 149(6) of
the Act and Regulation 16 of SEBI LODR Regulations, 2015.

In accordance with the provisions of Section 152 and other
applicable provisions of the Act € the Articles of Association
of the Company, Mr. Siddhartha Lal, Managing Director, retires
by rotation and being eligible offers himself for reappointment
at the ensuing AGM. During the year under review, Mr. Prateek
Jalan, Non-Executive Independent Director of the Company,
resigned from the Board w.e.f. October 13, 2018. Mr. Inder
Mohan Singh, Non-Executive Independent Director was
appointed as an Additional Director on the Board of the
Company w.e.f November 12, 2018, Mr. Vinod Kumar Dasari,
Whole-time Director £ CEO-Royal Enfield and Mr. Vinod Kumar
Aggarwal, Non-Executive Director, were also appointed as
Additional Directors on the Board of the Company w.e.f. April
1, 2019, subject to requisite approval of the shareholders at
the ensuing Annual General Meeting. There has been no other
change in the Directors and Key Managerial Personnel of the
Company during the financial year under review.

COMPANY'’S POLICY ON DIRECTORS’
APPOINTMENT AND REMUNERATION
Company’s Hiring £ Employment Policy:

A number of factors are considered towards selecting
candidates at the Board level which include:

+  Ability to contribute to strategic thinking

*  Proficiency in Governance norms, policies and
mechanisms at the Board level


http://www.eicher.in/uploads/1561783757_ESOP-details-forming-part-of-directors-report.pdf
http://www.eicher.in/uploads/1561783757_ESOP-details-forming-part-of-directors-report.pdf

¢ Relevant cross industry/functional experience,
educational background, skills and experience

¢ Wherever relevant, independence of Directors in terms of
applicable regulations.

It is expected that the Individual Board members are willing
to learn the business of the Company and to devote the
necessary time and effort to be well-informed.

With respect to core competencies and personal reputation,
our practices ensure through the selection process that
all Directors:

¢  Exhibitintegrity and accountability

¢ Exercise informed judgement

+  Arefinancially literate

+  Are mature and confident individuals

¢ Operate with high performance standards

Removal of Directors

Under extreme circumstances and in highly unusual situations
it may become necessary to remove a member from the
Board of Directors. Reasons for doing so, may relate to any
of the following (indicative; other than as provided under the
Companies Act, 2013):

i. Breach of confidentiality in anyway

ii.  Failure to meet obligatory procedures in the disclosure of
conflict of interest

ii.  Failure to fulfil the fiduciary duties of a Director for
the Company

iv.  Acting in any other manner which is against the interests
of the Company

Company’s Remuneration Policy:

The Company’s Compensation Strategy defines the principles
underlying compensation philosophy for its employees.
Compensation is a critical piece of overall human-resources
strategy and broadly refers to all forms of financial returns
and tangible benefits that employees receive as a part of their
employment relationship.

The Remuneration/Compensation Policy of the Company

is designed to attract, motivate and retain manpower. This
Policy applies to Directors and Senior Management including
Key Managerial Personnel (KMP) and other employees of
the Company.

The remuneration of the Managing Director, Executive
Director, Key Managerial Personnel (KMPs) and CXO0s of

the Company is recommended by the Nomination and
Remuneration Committee based on criteria such as industry
benchmarks, the Company's performance vis-a-vis the
industry, responsibilities and performance assessment. The
Company pays remuneration by way of salary, perquisites and
allowances (fixed component), incentive remuneration and/or
commission (variable components).

Loans/advances may be extended to employees for various
personal purposes or to aid business functions, from time to
time, on a case to case basis, in accordance with the relevant
Human Resource guidelines/policies in force or as may be
approved by the Chief Financial Officer, the Chief Human
Resource Officer of the Company, or any person authorized
by them, including for relocation viz. school deposits/
expenses, travel/logistics expenses, housing advance,
housing deposits/brokerage, any other expenses towards
relocation; advance submission of tax deducted at source
by the Company on behalf of employee; advance towards
medical insurance premiums; loans granted to enable
grantees exercise ESOPs and towards deposit of perquisite
tax thereon; loans/advances covered under Employees
Union recognized by Company as per Union Agreement;
medical emergency advances etc.

Additionally, in the event of exigencies arising due to

calamities, the Company may provide financial assistance to
any affected employee by way of extending interest free loan
in an amount not exceeding his/her two months’ gross salary.

Remuneration by way of commission to the Non-Executive
Directors shall be decided by the Board of Directors within the
ceiling of a sum not exceeding 1% per annum of the net profits
of the Company, calculated in accordance with the provisions
of the Act and as approved by the members from time to time
by passing a resolution in the general meeting.

Remuneration of KMPs and employees largely consists of
basic remuneration, perquisites, allowances, performance
incentives and employee stock options granted pursuant
to the Employees Stock Option Plan of the Company. The
components of remuneration vary for different employee
levels and are governed by industry patterns, qualifications
and experience of the employee and his/her responsibility
areas, employee performance assessment etc.

The said Policy is also available on the website of the Company at
http://www.eicher.in/uploads/1561782697_remuneration-policy.pdf

ANNUAL EVALUATION OF BOARD,
COMMITTEES AND INDIVIDUAL DIRECTORS

During the financial year under review, formal annual
evaluation of the Board, its committees and individual
Directors was carried out pursuant to the Board Performance
Evaluation Policy of the Company and provisions of the
Companies Act, 2013 and SEBI LODR Regulations, 2015.

The performance of the Board and Committees was evaluated
after seeking inputs from all the Directors on the basis of the
criteria such as Board/ Committee constitution, frequency of
meetings, effectiveness of processes etc. The performance

of individual Directors (including Independent Directors) was
evaluated by the Board and Nomination € Remuneration
Committee (excluding the Director being evaluated)

after seeking inputs from all Directors on the basis of the
criteria such as thought contribution, business insights and
applied knowledge.
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A separate meeting of Independent Directors was also

held to review the performance of the Managing Director,
performance of the Board as a whole and performance of
the Chairperson of the Company. Review of the performance
of the Chairperson was done after taking into account the
views of the Executive Director and Non-Executive Directors
(excluding the Chairperson being evaluated).

MEETINGS OF BOARD OF DIRECTORS

Five (5) meetings of the Board of Directors of the Company
were conducted during the financial year. The details of
Board/Committee/Shareholder meetings are provided under
the Corporate Governance Report which forms part of the
Annual Report.

DETAIL OF LOANS, GUARANTEES AND
INVESTMENTS UNDER SECTION 186 OF THE ACT
The details of loans, guarantees and investments made by

the Company during the year under review which are covered
under Section 186 of the Act forms part of the notes to the
financial statements provided in this Annual Report.

PARTICULARS OF RELATED PARTY
TRANSACTIONS

All contracts/ arrangements/ transactions entered into by
the Company during the financial year with related parties
are in compliance with the applicable provisions of the
Companies Act, 2013 and SEBI LODR Regulations, 2015.
Requisite approval of the Audit Committee and the Board
(wherever required) was obtained by the Company for all
Related Party Transactions.

There were no materially significant Related Party
Transactions made by the Company with Promoters, Directors
or Key Managerial Personnel, subsidiaries, joint ventures and
associate Companies which may have a potential conflict with
the interest of the Company. There are no transactions that
are required to be reported in Form AOC-2, hence the said
form does not form part of this report. However, the details

of the transactions with Related Parties are provided in the
Company’s financial statements in accordance with Indian
Accounting Standards.

The Company has a Policy on materiality of and dealing with
Related Party Transactions, as approved by the Board, which
is available on its website www.eichermotors.com.

AUDIT COMMITTEE

The Audit Committee of the Company is constituted
pursuant to the requirements of the Companies Act, 2013
and SEBI'LODR Regulations, 2015. At present, members of
the Audit Committee are:

SI. No. Name of Members
1 Mr. S Sandilya (Chairman)
2 Mr. Siddhartha Lal
3 Ms. Manvi Sinha
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During the year under review, Mr. Prateek Jalan, Non-Executive
Independent Director, a member of the Audit Committee,
resigned from the Board w.e.f. October 13, 2018. The Board at
its Meeting held on November 12, 2018, appointed Ms. Manvi
Sinha, Non-Executive Independent Director as Member of the
Audit Committee.

DETAILS OF ESTABLISHMENT OF VIGIL
MECHANISM

The Company has formulated a Whistle Blower Policy to
establish a vigil mechanism for Directors, employees, dealers
and vendors of the Company to report concerns about
unethical behavior, actual or suspected fraud or violation of
the Company’s Code of Conduct or Ethics Policy or to report
genuine concerns or grievances including instances of leak
or suspected leak of unpublished price sensitive information
pursuant to SEBI (Prohibition of Insider Trading) Regulations,
2015. The Whistle Blower Policy is available on the website of
the Company.

SUBSIDIARIES, ASSOCIATE AND JOINT
VENTURE COMPANIES

Highlights of performance of subsidiaries and joint
venture Companies and their contribution to the
overall performance of the Company during the year
under review

Royal Enfield North America Limited (RENA)

RENA was incorporated in March 2015 as a 100% subsidiary
of Eicher Motors Limited to manage the distribution and sales
of Royal Enfield products and services including, motorcycles,
spares and gear in North America. It sold 1,731 motorcycles
(excluding sales to Royal Enfield Canada Limited, 100%
subsidiary of RENA) during the year 2018-19 and achieved
revenue of Rs. 55.56 crores. As of March 2019, RENA had
contracted with 85 multi brand outlets in USA.

Royal Enfield Canada Limited (RECA)

RECA is a100% subsidiary of RENA. RECA was incorporated in
April 2016 in Canada to manage the distribution and sales of
Royal Enfield products and services including, motorcycles,
spares and gear in Canada. During the year 2018-19, the
company sold 105 motorcycles and achieved revenue of

Rs. 3.21 crores. As of March 2019, RECA had contracted with
11 multi brand outlets in Canada.

Royal Enfield Brasil Comercio De Motocicletas Ltda.
Royal Enfield started its operations in Brazil through a direct
distribution company by the name of Royal Enfield Brasil
Comercio De Motocicletas LTDA in 2016-17. During the year
2018-19, the company sold 649 motorcycles and achieved
revenue of Rs. 11.75 crores.

Royal Enfield (Thailand) Ltd

Royal Enfield (Thailand) Ltd. was incorporated on September
18, 2018 to engage in wholesale business of motorcycles,
apparels, spares € accessories and assembly of CKD



motorcycles locally in Thailand through a local assembler.
The company has received approval to initiate trading
business in March 2019 and is in the process of getting
various other manufacturing and trading related licenses.
The company is yet to commence trading operations as at
end of March 2019.

VE Commercial Vehicles Limited
Overview of performance covered separately in the
Annual Report.

Report containing salient features of financial
statements of subsidiaries and joint venture
Companies

Pursuant to the provisions of Section 129(3) of the Act, a
report containing salient features of the financial statements
of Company’s subsidiaries and joint venture Company in Form
AOC-1is attached as Annexure-2.

COMPANIES WHICH HAVE BECOME OR
CEASED TO BE COMPANY'’S SUBSIDIARIES,
JOINT VENTURES OR ASSOCIATE COMPANIES
DURING THE FINANCIAL YEAR

During the financial year under review, Royal Enfield
(Thailand) Ltd. ("RETH") was incorporated on September 18,
2018 as wholly owned subsidiary of the Company. No other

Company has become or ceased to be Company’s subsidiary,

joint venture or associate company during the financial
year 2018-19.

DETAILS OF SIGNIFICANT AND MATERIAL
ORDERS PASSED BY THE REGULATORS OR
COURTS OR TRIBUNALS IMPACTING THE
GOING CONCERN STATUS AND COMPANY’S
OPERATIONS IN FUTURE

There are no significant material orders passed by the
Regulators or Courts or Tribunals which would impact

the going concern status of the Company and its future
operations. However, members’ attention is drawn to the
statement on contingent liabilities, commitments in the notes
forming part of the Financial Statements.

DETAILS IN RESPECT OF ADEQUACY OF
INTERNAL FINANCIAL CONTROLS WITH
REFERENCE TO THE FINANCIAL STATEMENTS
Details of internal financial control and its adequacy are
included in the Management Discussion and Analysis Report,
which forms part of the Annual Report.

CORPORATE SOCIAL RESPONSIBILITY

The Company has constituted a Corporate Social
Responsibility (CSR) Committee and has framed a Corporate
Social Responsibility Policy and identified Healthcare,
Children’s education, Road safety, Environmental
sustainability, Local Area Development in, including but not
limited to, areas around Company’s establishments € in
Himalayas and Livelihood development including vocational
training for underprivileged as some of the key areas. The

Company will continue to support social projects that are
consistent with the Policy.

Corporate Social Responsibility Committee of the Company is
constituted as follows:

1. Mr.S Sandilya — Chairman

2. Mr.Siddhartha Lal

3. Mr.Inder Mohan Singh

Annual Report on CSR activities is annexed as Annexure-3.

CONSOLIDATED FINANCIAL STATEMENTS

The consolidated financial statements have been prepared by
the Company in accordance with the requirements of Indian
Accounting Standard ("Ind AS")-110 "Consolidated Financial
Statements" and Ind AS 28 "Investment in Associates and Joint
ventures", prescribed under Section 133 of the Companies Act,
2013, read with the rules issued thereunder. The Company, its
subsidiaries and jointly controlled entities adopted Ind AS from
April1, 2016. The consolidated financial statements are provided
in the Annual Report. A statement containing the salient
features of the financial statements of each of the subsidiary
and joint venture in the prescribed Form AOC-11is attached.

Pursuant to Section 136 of the Act, the financial statements,
consolidated financial statements and separate accounts of
the subsidiaries are available on the website of the Company
at www.eichermotors.com. These are also available for
inspection by the shareholders at the Registered Office of the
Company during business hours. The Company shall provide
free of cost, the copies of the financial statements of the
Company and its subsidiary Companies to the shareholders
upon their request. The consolidated total Comprehensive
income of the Company and its subsidiaries amounted to Rs.
2,196.53 Crores for the financial year 2018-19 as compared to
Rs.1,969.64 crores for the previous period 2017-18.

AUDITORS

(a) STATUTORY AUDITORS AND THEIR REPORT
M/s S.R. Batliboi ¢ Co., LLP, Chartered Accountants (Firm
Registration Number: FRN 301003E/E300005) were
appointed as Statutory Auditors in the 35th (Thirty Fifth)
Annual General Meeting (AGM) of the Company for a
period of five years, from the conclusion of 35th AGM till
the conclusion of the 40th AGM of the Company, subject
to ratification of their appointment at every AGM by the
shareholders, if required pursuant to the provisions of
the Companies Act, 2013 (“Act”). Central Government
vide Companies (Amendment) Act, 2017 has amended
the provisions of Section 139 of the Act and ratification
of appointment of Statutory Auditors in every AGM is no
longer required.

The Statutory Auditors have confirmed their eligibility,
under Section 141 of Companies Act, 2013 and the
Rules made thereunder, to continue to act as Statutory
Auditors of the Company.
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The Statutory Auditors had carried out audit of financial
statements of the Company for the financial year ended
March 31, 2019 pursuant to the provisions of the Act.
The reports of Statutory Auditors forms part of the
Annual Report. The reports are self-explanatory and
does not contain any qualifications, reservations or
adverse remarks.

(b) SECRETARIAL AUDITORS AND THEIR REPORT
The Board of Directors has appointed M/s. RDA
¢ Associates, Company Secretaries, to conduct
Secretarial Audit for the financial year ended March 31,
2019. As required under Section 204 of the Companies
Act, 2013, the Secretarial Audit Report is annexed as
Annexure-4 to this Report. The Secretarial Auditors’
Report is self-explanatory and does not contain any
qualifications or adverse remarks which require any
clarification or explanation.

(c) COST AUDITOR
In terms of Section 148 of the Companies Act, 2013 read
with Rule 8 of the Companies (Accounts) Rules, 2014, it
is hereby confirmed that the cost accounts and records
are made and maintained by the Company as specified
by the Central Government under sub-section (1) of
Section 148 of the Companies Act, 2013.

Mr. V Kalyanaraman, a qualified Cost Accountant,

has been appointed as the cost auditor to carry out
audit of the cost records of the Company for the
financial year 2018-19 pursuant to the provisions of
the Companies Act, 2013. The Cost auditor shall submit
his report to the Board of Directors within the time
prescribed under Companies Act, 2013 and the rules
made thereunder.

CORPORATE GOVERNANCE, MANAGEMENT
DISCUSSION £ ANALYSIS AND BUSINESS
RESPONSIBILITY REPORTS

As per SEBI LODR Regulations, 2015, Corporate Governance
Report together with the Auditors’ certificate regarding
compliance of conditions of Corporate Governance,
Management Discussion € Analysis Report and Business
Responsibility Report form part of the Annual Report.

EXTRACT OF ANNUAL RETURN

Pursuant to the provisions of Sections 134 € 92(3) of the Act,
the details forming part of the extract of the Annual Return in

EICHER MOTORS LIMITED

Form MGT-9 is annexed as Annexure-5 to this Report and
which is also available on the website of the Company
www.eichermotors.com.

DIRECTORS RESPONSIBILITY STATEMENT
To the best of their knowledge and belief and according to
the information and explanations obtained by them, your
Directors make the following statements in terms of Section
134(3)(c) of the Companies Act, 2013:

a) thatin the preparation of the annual Financial
Statements for the year ended March 31, 2019, the
applicable accounting standards have been followed
along with proper explanation relating to material
departures, if any;

b)  that such accounting policies as mentioned in Note no.
3 of the Notes to the Financial Statements have been
selected and applied consistently and judgement and
estimates have been made that are reasonable and
prudent so as to give a true and fair view of the state of
affairs of the Company as at March 31, 2019 and of the
profits of the Company for the year ended on
that date;

c) that proper and sufficient care has been taken for
the maintenance of adequate accounting records
in accordance with the provisions of the Companies
Act, 2013 for safeguarding the assets of the Company
and for preventing and detecting fraud and other
irregularities;

d)  that the annual Financial Statements have been
prepared on a going concern basis;

e) that properinternal financial controls to be followed by
the Company have been laid down and that the financial
controls are adequate and were operating effectively; and

f)  that proper systems have been devised to ensure
compliance with the provisions of all applicable laws
and that such systems were adequate and operating
effectively.

PARTICULARS OF EMPLOYEES

Disclosures as required under Section 197(12) of the
Companies Act, 2013 read with Rule 5(1) of the Companies
(Appointment and Remuneration of Managerial Personnel)
Rules, 2014:

1) Ratio of the remuneration of each director to the median
remuneration of the employees of the Company and the
percentage increase in remuneration of Directors € KMPs
in the Financial Year:



SI. No. Name of the Director/KMP  Designation

Ratio of Remuneration
of each Director to
Median Remuneration

Percentage Increase
in Remuneration for
FY 2018-19 over

of Employees FY 2017-18

1 Mr. S Sandilya Chairman € Non-Executive Independent 9.5 9.12
Director

2 Mr. Siddhartha Lal Managing Director 194.6 2547
3 Mr. Inder Mohan Singh Non-Executive Independent Director 0.8 N.A*
4 Mr. Prateek Jalan Non-Executive Independent Director 31 N.A*
5 Ms. Manvi Sinha Non-Executive Independent Director 2.2 21.21
6 Mr. Lalit Malik Chief Financial Officer - 127.787%
7 Mr. Manhar Kapoor General Counsel and Company Secretary - 124.64*

*Mr. Prateek Jalan, Non- Executive Independent Director of the Company resigned from the Board w.e.f October 13, 2018 and Mr. Inder Mohan
Singh, Non-Executive Independent Director, was appointed by the Board w.e.f. November 12, 2018 as an additional Director. Hence, percentage

increase in remuneration for both is not applicable.

?Percentage increase in remuneration for FY 2018-19 over FY 2017-18 is mainly due to perquisite on exercising shares under ESOP during the
financial year. It shall be 2.13% and 3.16% for Mr. Lalit Malik and Mr. Manhar Kapoor, respectively, without considering perquisite on exercising

shares under ESOP.

2) Percentage increase in the median remuneration of the employees in the financial year: (6%)

3)  Number of permanent employees on the rolls of Company as at March 31, 2019: 4,082 employees.

4) The average increase in median remuneration of the employees other than managerial personnel was (6%) as compared to

the increase in the managerial remuneration by 48%*.

5)  Itis hereby affirmed that the remuneration is paid as per the Remuneration Policy of the Company.

*Increase by 48% for managerial personnel is due to perquisites on exercising shares under ESOP during the financial year. The increase will be
20% for managerial personnel without considering perquisites on exercising shares under ESOP.

Further, a statement containing particulars of top ten
employees in terms of the remuneration drawn and employees
drawing remuneration in excess of the limits set out in Rule
5(2) € (3) of Companies (Appointment and Remuneration of
Managerial Personnel) Rules, 2014, as amended, are provided
as part of the Directors Report. However, in terms of provisions
of Section 136 of the said Act, the Annual Report is being

sent to all the members of the Company and others entitled
thereto, excluding the said statement. Any member interested
in obtaining such particulars may write to the Company
Secretary. The said information is also available for inspection
at the Registered Office of the Company during working hours
till the date of Annual General Meeting.

RISK MANAGEMENT
Requisite information is provided under Management Discussion
and Analysis Report which forms part of the Annual Report.

COMPLIANCE OF SECRETARIAL STANDARDS
During the financial year under review, the Company has
complied with applicable Secretarial Standards specified by
the Institute of Company Secretaries of India pursuant to
Section 118 of the Companies Act, 2013.

SEXUAL HARASSMENT OF WOMEN AT
WORKPLACE (PREVENTION, PROHIBITION
AND REDRESSAL) ACT, 2013

Requisite information is provided under Corporate
Governance Report which forms part of the Annual Report.
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ANNEXURE-1

INFORMATION ON CONSERVATION OF ENERGY, TECHNOLOGY ABSORPTION AND FOREIGN EXCHANGE EARNINGS
AND OUTGO UNDER SECTION 134(3)(M) OF THE COMPANIES ACT, 2013, READ WITH RULE 8 OF THE COMPANIES
(ACCOUNTS) RULES, 2014

(A) CONSERVATION OF ENERGY
(i) The steps taken or impact on conservation
of Energy

1.

Paint shop and vehicle assembly compressor
power consumption reduced by 3,00,000 Kwh
by following activities

a.  Replacing bare hose by air blow gun
b.  Arresting air leak

c.  Optimising operating pressure to the
required level

d.  Replacing QRC (Quick release coupling)
fitting with permanent one touch and
push fitting

e. Installing motorized valve in airline to
cut off idle air consumption in vehicle
assembly conveyor

Liquid painting booth replaced with new filters
and decreased supply fan Hz resulting in
savings of 1,60,000 Kwh

Liquid painting Robot Line installed with VFD
(Variable frequency drive) Cooling Zone
resulting in savings of 1,38,600 Kwh

Paint shop power consumption reduced by
reducing the air pressure for manual spray
guns, air blowing ¢ provided air blowing gun to
reduce air consumption resulting in savings of
87,075 Kwh.

Reduced compressor air usage by providing
line wise electric operated shutoff valve at
Engine assembly and machine shop to reduce
compressor energy during holidays/ power
cut/planned stop resulting in savings of
22,080 Kwh

Installed VFD in Paint mixing room hydraulic
power pack at paint shop resulting in savings
0f 34,650 Kwh

AllHMC (Horizontal Machining Centre) air
supply cut-off during idle time at Machine
shop resulting in savings of 27,918 Kwh

Reduced Air washer's energy consumption

at machine shop by installing 12 nos. of
Actuators in Air washer ducts for closing
damper to isolate idle bay resulting in savings
0f 7,800 Kwh
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Reduced energy consumption at Paint shop by
switching ON the emergency lights only during
power failure resulting in saving of 10,250 Kwh

VFD installation at paint shop in CED UF
(cathode electrical deposition Ultra filtration)
feed pump resulting in saving of 10,250 Kwh

Used direct circulation line in place of
separate spray pump for water rinsing at
chromating resulting in saving of 910 Kwh

Provided timer to HVLS (High Velocity low
speed) fans at vehicle assembly for auto ON/
OFF during break time resulting in saving of
5616 Kwh

Connected Water Treatment Plant —
Evaporator seal cooling to cooling tower pump
and evaporator seal pump isolated resulting in
saving of 5040 Kwh

Switched off stand by rectifier at Dunk CED €
PTCED line resulting in saving of 4,480 Kwh

Remote button of rework area machine at
paint shop fixed to switch ON/OFF during
break time resulting in saving of 2,002 Kwh

Machine shop compressed air usage reduced
by following activities resulting in saving of
1,04,000 Kwh

a.  Provided pneumatic foot pedal valves to
all UCE lines air gauge unit (146 gauges)

b.  Provided electric air shutoff valves
in AMS mcv 400 m/c's to reduce the
air consumption during machine idle
condition. (13,000 Units / Month)

Machine shop machine primary tank transfer
pump replaced with energy efficient motor
resulting in saving of 2,045 Kwh

Engine assembly Chiller water temperature
optimization resulted in saving of 90,000 Kwh

Engine assembly compressed air usage
reduced by providing electric air shut off
valves in Gear drain conveyor, RH cover
conveyor and Titan auto cell to reduce the air
consumption during machine idle condition
resulting in saving of 27,000 Kwh



(B)

20. Blower for STP Aeration switched off £
optimized by ETP Blower based on dissolved 02
(DO) Level resulting in saving of 52,800 Kwh

(ii) The steps taken by the Company for utilising
alternate sources of energy
1. Vehicle assembly installed with IMWp (Mega
Watt Peak) rooftop solar power plant resulting
the savings of 72,000 Kwh. This results in
direct power saving of 1,25,000 units/month.

2. Heat pump provision for washing machines
at Engine assembly as an alternate source
of heating method to reduce energy
consumption by 35,000 Kwh

3. Changed fluorescent Lamps at Vehicle
assembly and Paint shop, used for illumination
to LED type fittings resulting in savings of
13,073 Kwh

(iii) The capital investment on energy
conservation equipment
Rs.3.33 crores

TECHNOLOGY ABSORPTION
1. Introduced TWIN cylinder motorcycle (Interceptor €
Continental GT)

2. Developed Aluminium wheel rims

3. Developed forged aluminium handlebar risers €
footrests

4. Developed press fit yoke stem to allow corrosion
resistance improvement.

5. Valve guide pressing using liquid nitrogen for better fit

6. Implemented angle controlled tightening in cylinder
head bolts € Crankcase for better control in pre load

7. Introduced aluminium coated head gasket to
withstand high temperature

8. Introduced oil face groove in head exhaust area to
have effective cooling

9. Introduced screw type Auto Chain Tensioner for
proportionate movement to Chain elongation

10. Introduced elephant foot tappet screw - for
more even contact on valve tip & minimal wear in
valve guide

1. Introduced air oil cooled cylinder head for better
cooling

12. Introduced anti seize paste in tappet nut and spark
plug to avoid seize

13.  Introduced spiny liner for better bonding with barrel
to resist deformation

14.  Introduced fracture type connecting rod - High
quality and low cost

15. Split/Shell bearing used for Main bearing in Crank
and Balancer shaft for Better serviceability and low
maintenance

16.  Spinon oil filter for ease of Service

17.  Introduced horizontal split crankcase for ease of
engine assembly and tool access

18. Introduced single piece integral crankshaft
19. Introduced pull type clutch

20. Introduced 3 pip magneto system to prevent spark
during engine reversal in carburettor vehicle

21.  Latest generation twin channel ABS system
developed and introduced in India

22. Single channel ABS system developed with Rear
Drum Brake

The expenditure incurred on Research and Development:

a) Revenue:Rs.44.66 crores

b)  Capital: Rs. 310.28 crores

(C) FOREIGN EXCHANGE EARNINGS AND OUTGO

During the year, total exports (FOB value) were Rs. 343.95
crores (Previous year Rs. 213.54 crores). Foreign Exchange
amounting to Rs. 430.69 crores (Previous year Rs. 369.13
crores) was used on account of import of components,
spare parts, capital goods, salaries € wages, advertisement,
business travel and consulting fees during the year

under review.
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ANNEXURE-2

STATEMENT CONTAINING SALIENT FEATURES OF THE FINANCIAL STATEMENTS OF SUBSIDIARIES/ASSOCIATE COMPANIES/JOINT VENTURES
(PURSUANT TO FIRST PROVISO TO SUB-SECTION (3) OF SECTION 129 READ WITH RULE 5 OF COMPANIES (ACCOUNTS) RULES, 2014)

PART A-SUBSIDIARIES
SIl. Name of Subsidiary VE VECV Lanka VECV Royal Royal Royal Royal Eicher Group
No. Commercial  (Private) South Enfield Brasil  Enfield Enfield Enfield Foundation
Vehicles Ltd. Ltd Africa Comércio de (Thailand) North Canada (Licence under
(VECV) * (PTY) Ltd. Motocicletas Limited America  Limited Section 8(1) of
Ltda Limited the Companies
(RENA) Act, 2013
Subsidiary of ~ Subsidiary of =~ Subsidiary of  Subsidiary of ~ Subsidiary of Subsidiary of Subsidiary of  Subsidiary of
Company VECV VECV Company Company Company RENA company (50%
held by the

Company and
remaining 50%

held by VECV)

1. Reporting Period for the - - - - - - - -

subsidiary concerned, if different

from the holding company's

reporting period.**
2. The date since when subsidiary March 07, April 09, January 22, August 18, September  March 23, April 19, November 19,

was acquired 2008 2013 2016 2014 18,2018 2015 2016 2015
3. Reporting currency and exchange INR LKR ZAR BRL THB usb usb INR

rate as on last date of the relevant 1LKR = 1ZAR = 1BRL= 1THB = 1USD = 1USD =Rs.

Financial Year in case of foreign Rs. 0.41 Rs.5.09 Rs.17.66 Rs.2.17 Rs. 69.17 69.17

subsidiaries.
4. Share Capital 10.00 5.43 8.50 832 18.21 36.26 0.09 0.05
5. Other Equity 3,572.49 (1.70) (7.43) (36.13) (2.14) (97.03) 0.20 39.54
6. Total Assets 7,783.60 18.76 24.86 1271 18.01 49.15 0.70 39.76
7. Total Liabilities 4,201.01 15.03 23.79 40.51 1.94 109.91 0.41 0.17
8. Investments 14.07 - - - - 0.09 - -
9. Turnover (Gross) 11,586.50 43.54 2718 1.75 - 55.56 3.21 -
10.  Contribution received - - - - - - - 52.61
11. Profit before Taxation 680.68 (3.62) (3.72) (19.24) (2.6) (21.12) 0.09 19.84
12. Provision for Taxation 200.05 (0.56) (0.86) - - - 0.02 -
13.  Profit after Taxation 480.63 (3.06) (2.86) (19.24) (2.16) (21.12) 0.07 19.84
14.  Proposed Dividend 125.00 - - - - - - -
15. % of Shareholding *** 54.40% 54.40% 54.40% 99.99% 99.99% 100.00% 100.00% 50.00%

*VECV is a subsidiary company as per the section 2(87) of Companies Act 2013. However for the purpose of financial statements, VECV is treated as Joint Venture company as per
Ind AS 111 Joint Arrangements'

**For consolidation of financial statements and for the purpose of disclosure in this form, reporting period of all subsidiaries is same as that of the Company
***EML holds 54.4% in VECV. VECV holds 100% in V E C V Lanka (Private) Limited and VECV South Africa (PTY) Ltd.

PART B-JOINT VENTURE
Sl.No. Name of Joint Venture Eicher Polaris Private Limited (EPPL)
1. Latest audited Balance sheet March 31, 2019
2. Date on which joint venture was associated/acquired October 10, 2012
3. Shares of Joint Venture held by the company on the year end
No. as on March 31, 2019 32,45,00,000 Shares
Amount of Investment in Joint Venture - Rs. Crores 324.50
Extent of Holding % 50%
4. Description of how there is significant influence There is no significant influence by Eicher Motors
Limited since itis ajoint venture company with
50% shareholding and control
5. Reason why joint venture is not consolidated Not Applicable
6. Net worth attributable to Shareholding as per latest audited Balance Sheet - Rs. Crores 14.51
7. Profit/Loss for the year
i.  Considered in Consolidation - Rs. Crores Refer Note below
ii. Not Considered in Consolidation - Rs. Crores Refer Note below
Note:

1. During the current year the Company has considered an impairment loss of Rs. 17.52 crores (previous year ended March 31, 2018 : Rs. 311.98 crores). The cumulative
impairment till March 31, 2019 is Rs. 329.50 crores, including an amount of Rs. 5.00 crores towards the Company share of cost to wind down the operations.

2.EPPL incurred aloss of Rs. 16.03 crores during the current year of which the Company's share of loss is Rs. 8.02 crores

EICHER MOTORS LIMITED



ANNEXURE-3

ANNUAL REPORT ON CORPORATE SOCIAL RESPONSIBILITY (CSR) ACTIVITIES FOR THE FINANCIAL YEAR 2018-19

1 Abrief outline of the Company’s CSR policy,
including overview of projects or programmes
proposed to be undertaken and a reference to
the web-link to the CSR policy and projects or
programmes.

The Board of Directors of the Company at their meeting held on November 12, 2014 had
approved the Corporate Social Responsibility Policy of the Company pursuant to Section
135 of the Companies Act 2013 (the Act) and relevant rules prescribed thereunder.

The Policy, inter alia, lays down the criteria for identifying programmes eligible for
financial assistance and for determining the quantum of assistance in relation with such
programmes, implementation procedure for programmes, evaluation, monitoring and
reporting framework and administration mechanism. Programmes that are eligible in
accordance with the Act and are consistent with the CSR themes of the Company shall be
eligible for grants.

Following CSR themes are given preference while identifying and approving CSR programmes:
1. Road safety

Environmental sustainability

Children’s Education

Healthcare

voa W

Local area development in, including but not limited to, areas around Company’s
establishments and in the Himalayas

6. Livelihood development including vocational training for underprivileged

CSR Committee may include any other themes on CSR, that are within the purview of
Section 135 of the Act read with Schedule VII thereto.

The Company ensures that every programme has:
1. Clearly defined objectives consistent with the Policy
A System for monitoring actual spending by the grantees

Impact assessment

SN

A reporting framework/ system.

Prospective CSR programmes are presented to the CSR Committee for evaluation. The
proposal include proposed budget, social need for the programme and benefits expected.
CSR Committee recommends desirable programmes with all necessary details to the
Board for approval.

All CSR programme are closely monitored through field visits, comprehensive
documentation and regular interaction with beneficiary Communities.

Your Company implements its CSR Programmes on its own or through Eicher Group
Foundation (EGF), a section 8 Company incorporated by the Company and its unlisted
subsidiary VE Commercial Vehicles Limited (VECV) with a view to facilitate and monitor CSR
initiatives of the Company and VECV. The Company also collaborate with third parties for
undertaking CSR Programmes in such manner as the CSR Committee may deem fit.

Your Company will continue to support social projects that are consistent with the policy.

CSR Policy of the Company is available at
http://www.eicher.in/uploads/1527072722_CSR-policy-09-05-2018.pdf

Details of Company’s CSR Projects and Programmes are provided under Annexure A.
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2 The Composition of the CSR Committee The CSR Committee comprises:
1. Mr.S Sandilya — Chairman
2. Mr.Siddhartha Lal
3. Mr. Inder Mohan Singh

3 Average net profit of the company for last Rs.2,269.32 Cr
three financial years

4 Prescribed CSR Expenditure (two per cent of Rs.45.39 Cr
the amount as in item 3 above)

5 Details of CSR spent during the financial year.

(1) Total amount to be spent for the Rs.45.39 Cr
financial year

(2) Amount unspent, if any; Nil

(3) Manner in which the amount spent during ~ The manner in which the amount is spent is provided under Annexure A.
the financial year:

6 Incase the company has failed to spend the Not Applicable
two per cent, of the average net profit of the
last three financial years or any part thereof,
the company shall provide the reasons for not
spending the amount in its Board report.

7 We hereby declare that implementation and monitoring of the CSR policy are in compliance with CSR objectives and policy of the Company.

Siddhartha Lal S. Sandilya
Managing Director Chairman, CSR Committee
DIN: 00037645 DIN: 00037542

Place: Gurugram, Haryana
Date: May 10, 2019

EICHER MOTORS LIMITED



ANNEXURE-A

REPORTING PERIOD: APRIL 1, 2018 TO MARCH 31, 2019

(Rupees in Lacs)
1 2 3 4 5 6 7 8

SI. CSR Project or Sector in which Projects or Amount Amount Cumulative Amount
No. Activity identified the Project is programmes outlay spent on the expenses spent: Direct
covered (1) Local area or (budget) projects or up to the or through
other projector programmes reporting implementing
(2) Specify the programme Subheads: period agency
State and district wise 1) Direct
where projects expenditure
or programmes on projects or
were undertaken programmes
2) Overheads
1 Disaster Relief Promoting health  Local area 491.0 - 485.9 Through
care, eradicating  Chennai and implementing
hunger, poverty  surrounding areaq, agency-Eicher
and malnutrition,  Tamil Nadu Group Foundation
sanitation and
making available
safe drinking
water
2 Disaster Relief Promoting health  Other 3944 3944 394.4 Direct/Through
care, eradicating  Kerala implementing
hunger, poverty agency-Eicher
and malnutrition, Group Foundation
sanitation and
making available
safe drinking
water
3 Disaster Relief Promoting health  Local area 26.7 26.7 26.7 Direct/Through
care, eradicating  Chennai and implementing
hunger, poverty surrounding area, agency-Eicher
and malnutrition,  Tamil Nadu Group Foundation
sanitation and
making available
safe drinking
water
4 Improve employment Employement Local area 540.0 2993 539.5 Through
opportunities for school  enhancing Chennai and implementing
dropouts unemployed vocational skills.  surrounding areaq, agency-Eicher
youth by skill building Tamil Nadu Group Foundation
Gurugram Haryana.
5 Road Safety (i) promoting Other 1,000.0 570.8 808.1 Through
and Community health care Leh, Jammu and implementing
Development Programe  and sanitation; Kashmir, Lahaul agency-Eicher
(i) promoting and Spiti, Himachal Group Foundation
education Pradesh
including special
education,
employement
enhancing
vocational skills
6 Eradication of blindness  Promoting Other 3,780.9 369.5 890.6 Through
and deafness healthcare various states implementing

agency-Eicher
Group Foundation
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(Rupees in Lacs)

1 2
SI. CSR Project or
No. Activity identified

7 Vocational training

8 Infrastructure
development and
operational expenses for
School

9 Village upgradation
programme
a) Education-
children's learning
centres,renovation of
anganwadis
b) Environment- reviving
of lakes/ponds, waste
collection,kitchen
garden
c) Livelihood-self help
groups
d) Multi disciplinary
training centre
e) Community safe
drinking water
f) Healthcare
g) Community
development
programme.

10 Upgradation of
Government School

1 Electrification of Villages
in Himalayas

12 Donation of clothes

13 Greening of highways

EICHER MOTORS LIMITED

3

Sector in which Projects or

the Project is
covered

Promoting
education,
employment
enhancing
vocational skills
Promoting
education

Rural
development

Promoting
education

Rural
development

Rural
development

Environmental
sustainability

4 5
Amount
outlay
(budget)
project or
programme
wise

programmes

(1) Local area or
other

(2) Specify the
State and district
where projects
or programmes
were undertaken

Other
Various States

225.0

Other

Alwar and
surrounding area,
Rajasthan.

Local area
Tiruvottriyur,
Oragadam, Vallam
(TamilNadu)

2,351.0

491.0

Local area 169.0

Chennai

Other
Himalayas

3750

Other

kashmir, Jharkhand,
Himachal Pradesh
and other states
Local area

Chennai and
surrounding area,
Tamil Nadu

571.0

2020

6 7

Amount Cumulative

spenton the  expenses

projects or up to the

programmes  reporting

Subheads: period
1) Direct
expenditure
on projects or
programmes
2) Overheads

- 2103

3627 1,755.9

281 4797

83.4 162.4

180.7 313.0

50.0 498.0

128.0 128.0

8
Amount
spent: Direct
or through
implementing
agency

Through
implementing
agency-Eicher
Group Foundation

Through
implementing
agency-Eicher
Group Foundation
Through
implementing
agency-Eicher
Group Foundation

Through
implementing
agency-Eicher
Group Foundation
Through
implementing
agency-Eicher
Group Foundation
Direct

Through
implementing
agency-Eicher
Group Foundation



1

Sl.
No.

19

2
CSR Project or
Activity identified

Development of
marginalized people in
rural area by providing
Mobile Learning Labs
Holistic maternal and
child well-being

Road Safety awarness
Programme
Donation of medical

equipment

Donation of helmets

Eicher Group Foundation

3

4

Sector in which Projects or

the Project is
covered

Rural
Development

Promoting
healthcare

Promoting
education and
Road Safety
Promoting
healthcare

Promoting
healthcare and
Road Safety

programmes
(1) Local area or
other

(2) Specify the
State and district
where projects
or programmes
were undertaken

Other
Andhra Pradesh

Local area
Chennai and
surrounding area

Local area
Chennai and
Surrounding Area
Other

Shimla

Across India

On above projects/
programmes

Direct expenditure on projects or programmes (A)
Overheads relating to 1to 18 above (B)
Grand Total (A)+(B)

5 6 7
Amount Amount Cumulative
outlay spent on the expenses
(budget) projects or up to the
projector programmes reporting
programme Subheads: period
wise 1) Direct
expenditure
on projects or
programmes
2) Overheads
8.4 8.4 8.4
250.0 81.1 81.1
7.2 6.1 6.1
4.5 4.5 4.5
83.0 64.2 64.2
1,769.7
4,4217.7
m.a3
4,539.0

(Rupees in Lacs)
8
Amount
spent: Direct
or through
implementing
agency

Direct/ Through
implementing
agency-Eicher
Group Foundation
Through
implementing
agency-Eicher
Group Foundation
Direct

Through
implementing
agency-Eicher
Group Foundation
Direct / Through
implementing
agency-Eicher
Group Foundation
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ANNEXURE-4

SECRETARIAL AUDIT REPORT
For the financial year ended on March 31, 2019
[Pursuant to section 204(1) of the Companies Act, 2013 and rule No. 9 of the Companies
(Appointment and Remuneration of Managerial Personnel) Rules, 2014]

To,

The Members,

Eicher Motors Limited,

3rd Floor, Select Citywalk, A-3, District Centre,
Saket, New Delhi-110017

We have conducted the Secretarial Audit of the compliance
of applicable statutory provisions and the adherence to

good corporate practices by “Eicher Motors Limited”
(hereinafter called the “Company”). Secretarial Audit was
conducted in a manner that provided us a reasonable basis
for evaluating the corporate conducts/statutory compliances
and expressing our opinion thereon.

Based on our verification of Eicher Motor Limited’s books,
papers, minute books, forms and returns filed and other
records maintained by the Company and also the information
provided by the Company, its officers, agents and authorized
representatives, during the conduct of Secretarial Audit, we
hereby report that in our opinion, the Company has, during the
audit period covering the financial year ended on 31st March,
2019 complied with the statutory provisions listed hereunder
and also that the Company has proper Board-processes and
compliance mechanism in place to the extent, in the manner
and subject to the reporting made hereinafter.

We have examined the books, papers, minute books, forms
and returns filed and other records maintained by the
Company for the financial year ended on 31st March, 2019,
according to the provisions of:

i) The Companies Act, 2013 (the Act) and the rules made
there under;

i) The Securities Contracts (Regulation) Act, 1956 (‘'SCRA")
and the rules made there under;

i) The Depositories Act, 1996 and the Regulations and
Bye-Laws framed there under;

iv)  Foreign Exchange Management Act, 1999 and the
rules and regulations made thereunder to the extent
of Foreign Direct Investment and Overseas Direct
Investment;

v)  The following Regulations and Guidelines prescribed
under the Securities and Exchange Board of India Act,
1992 ('SEBI Act'):-

a)  The Securities and Exchange Board of India
(Substantial Acquisition of Shares and Takeovers)
Regulations, 2011;

EICHER MOTORS LIMITED

b)  The Securities and Exchange Board of India
(Prohibition of Insider Trading) Regulations, 2015;

c) The Securities and Exchange Board of India
(Issue of Capital and Disclosure Requirements)
Regulations, 2018;

d)  The Securities And Exchange Board of India (Share
Based Employee Benefits) Regulations, 2014;

e) The Securities and Exchange Board of India
(Registrars to an Issue and Share Transfer Agents)
Regulations, 1993 regarding the Companies Act and
dealing with client;

vi)  The Motor Vehicles Act, 1988 and rules made thereunder
(the law, which is applicable specifically to the Company,
being manufacturer/dealer of Automobile products and
related components).

We have also examined compliance with the applicable
clauses of the following:

i) Secretarial Standard 1 and 2 issued by the Institute
of Company Secretaries of India.

i) The Listing Agreements entered into by the
Company with BSE Limited and National Stock
Exchange of India Limited;

During the period under review, the Company has complied
with the provisions of the Act, Rules, Regulations, Guidelines,
Standards etc. mentioned above subject to the following
observation under the Companies Act, 2013 (the Act),

rules made there under and SEBI (Listing Obligations and
Disclosures Requirements) Regulations, 2015:

1. The Company has suo-moto initiated steps with
revenue authorities regarding determination of duties
payable, if any;

2. Two statutory forms were delayed and filed with
additional fees during the financial year under review.

We further report that:

The Board of Directors of the Company is duly constituted
with proper balance of Executive Director and Non-Executive
Directors cum Independent Directors. The changes in the
composition of the Board of Directors that took place during
the period under review were carried out in compliance with
the provisions of the Act.



Adequate notice has been given to all directors to schedule
the Board Meetings including committee meetings, agenda
and detailed notes on agenda were sent properly before the
scheduled meeting(s), and a system exists for seeking and
obtaining further information and clarifications on the agenda
items before the meeting(s) and for meaningful participation
at the meeting(s).

All the decisions are carried unanimously. The members of
the Board including committee members have not expressed
dissenting views on any of the agenda items during the
financial year under review.

We further report that there are adequate systems and
processes in the Company commensurate with the size and
operations of the Company to monitor and ensure compliance
with applicable laws, rules, regulations and guidelines.

We further report that, during the audit period, the Company
has allotted shares under Employee Stock Option Plan to

its employees and officers of the Company and necessary
compliances of the Act were made.

We further report that, during the audit period, the Company
has obtained the approval of members and Stock Exchange
for reclassification of certain promoter and promoter group
individuals and necessary compliances of SEBI Regulations
were made.

For RDA § Associates
Company Secretaries

CS Ranjeet Pandey
Partner
FCS-5922, CP No.- 6087

Place: New Delhi
Date: May 10, 2019

This report is to be read with our letter of even date which is annexed as Annexure-I and forms an integral part of this report.

ANNEXURE-I

To,

The Members,

Eicher Motors Limited,

3rd Floor, Select Citywalk, A-3, District Centre,
Saket, New Delhi-110017

Our report of even date is to be read along with this letter:

1. Management of Secretarial record is the responsibility of
the management of the Company. Our responsibility is to
express an opinion on these secretarial records based on
our audit.

2. We have followed the audit practices and processes
as were appropriate to obtain reasonable assurance
about the correctness of the contents of the Secretarial
Records. The verification was done on test basis to
ensure that correct facts are reflected in secretarial
records. We believe that the processes and practices we
followed provide a reasonable basis for our opinion.

3. We have not verified the correctness and
appropriateness of financial records and Books of
Accounts of the Company.

4. Wherever required, we have obtained the Management
representation about the compliance of laws, rules and
regulations and happening of the events etc.

5. The compliance of the provisions of Corporate and
other applicable laws, rules, regulations, standards is
the responsibility of management. Our examination was
limited to the verification of procedure on test basis.

6. The Secretarial Audit Report is neither an assurance
as to the future viability of the Company nor of the
efficacy or effectiveness with which the management has
conducted the affairs of the Company.

For RDA £ Associates
Company Secretaries

CS Ranjeet Pandey
Partner
FCS-5922, CP No.- 6087

Place: New Delhi
Date: May 10, 2019
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ANNEXURE-S

EXTRACT OF ANNUAL RETURN
Form No. MGT-9
(As on the financial year ended on March 31, 2019
[Pursuant to section 92(3) of the Companies Act, 2013 and rule 12(1) of the Companies
(Management and Administration) Rules, 2014]

I. REGISTRATION AND OTHER DETAILS

i) L34102DL1982PLC129877

ii) Reglstrutlon Date October 14,1982

iii) Name of the Company Eicher Motors Limited

iv) Category / Sub-Category of the Company Public Company Limited by Shares

V) Address of the Registered office and contact details 3" Floor, Select Citywalk, A-3, District Centre, Saket, New Delhi-110017
vi) Whether listed company (Yes / No) Yes
vii) Name, Address and Contact details of Registrar and Link Intime India Pvt. Ltd.

Transfer Agent, if any Noble Heights, 1*tFloor, Plot No. NH 2, LSC, C-1 Block,

Near Savitri Market, Janakpuri, New Delhi-110058
Phone: +9111 4141 0592

Fax: +9111 4141 0591

E-Mail: delhi@linkintime.co.in

Il. PRINCIPAL BUSINESS ACTIVITIES OF THE COMPANY
All the business activities contributing 10% or more of the total turnover of the company:

SI. Name and Description of NIC Code of the % to total turnover
No. main products/ services Product/ service of the company
1 Manufacture of motorcycles 3091 89%

Ill. PARTICULARS OF HOLDING, SUBSIDIARY AND ASSOCIATE COMPANIES

SIl. No. Name and Address of the Company  CIN/GLN/ Reg. No. Holding / Subsidiary/ % of Applicable
Associate shares held Section
1. VE Commercial Vehicles Ltd. U74900DL2008PLC175032 Subsidiary 54.4% 2(87)

Address: 3 floor, Select Citywalk, A-3,
District Centre, Saket, New Delhi-110017
2. VECV Lanka (Private) Limited PV 91985 Subsidiary 54.4% 2(87)
Address: Level 1, The Landmark Building,
No. 385, Galle Road, Kollupitiya,
Colombo -03 Sri Lanka
3. VECV South Africa (PTY) Ltd. 2016/007012/07 Subsidiary 54.4% 2(87)
Address: Unit 15, Cambridge Office Park,
5 Bauhinia Street, Highveld Technopark,
Centurion, South Africa
4. Eicher Polaris Private Limited U34300DL2012PTC243453 Joint Venture 50% 2(6)
Address: 3 floor, Select Citywalk, A-3,
District Centre, Saket, New Delhi-110 017
5. Royal Enfield North America Limited R062747 Subsidiary 100% 2(87)
Address: 226N. Water ST,
Milwaukee, WI 53202, USA
6. Royal Enfield Brasil Comércio de 18369408/0001-09 Subsidiary 99.99% 2(87)
Motocicletas Ltda
Address:
Rua Natividade #129,
Vila Nova Conceicao
Postal Code: 04513-020
City of S@o Paulo
State of S@o Paulo - Brasil

EICHER MOTORS LIMITED



SI. No. Name and Address of the Company  CIN/GLN/ Reg. No. Holding / Subsidiary/ % of Applicable
Associate shares held Section
7. Eicher Group Foundation U74900DL2015NPL287551  Subsidiary 50% is held by 2(87)
(Section 8 Company) the Company
Address: 3" floor, Select Citywalk, A-3, and remaining
District Centre, Saket, New Delhi-110 017 50%is
held by VE
Commercial
Vehicles Ltd.
8. Royal Enfield Canada Limited BC1072545 Subsidiary 100% 2(87)
Address:
1055 West Georgia Street
1500, Royal Centre, P.O. Box 11117
Vancouver BC VBE 4N7
Canada
9. Royal Enfield (Thailand) Limited 0105561160485 Subsidiary 99.99% 2(87)
Address:

No.3999/9, The Offices at Centralworld
Building, Level 29, Suite 2987/4,
Rama 1 Road, Pathumwan Sub-district,
Pathumwan District,

Bangkok Metropolis, Thailand

IV. SHAREHOLDING PATTERN (Equity Share Capital Breakup as percentage of Total Equity)
(i) Category-wise Shareholding:

Category of Shareholders No. of Shares held at the beginning of the year No. of Shares held at the end of the year %

(as on April 1, 2018) (as on March 31, 2019) Change

Demat Physical Total % of Demat Physical Total %of during

total total the

shares shares year
A. Promoters
(1) Indian

a) Individual/ HUF 6,20,998 - 6,20,998 2.28 315,241 - 315,241 116 (112)

b) Central Govt - - - - - - - - -

c) State Govt (s) - - - - - - - - -

d) Bodies Corp. 15,143 - 15,143 0.06 15,143 - 15,143 0.06 0.00

e) Banks/Fl - - - - - - - - -

f)  Any Other (Trust) 1,256,355 - 12516355 4592 12516355 - 12516355 4588  (0.04)

Sub-total (A)(1) 1,31,52,496 - 13152496 48.26 1,28,46,739 - 12846,739 47.09 (1.17)

(2) Foreign
a)  NRIs Individuals 6,09,688 - 6,09,688 2.24 6,09,688 - 6,09,688 223 (0.00

b) Other Individuals - - - - - - - R _
c) Bodies Corp. - - - - - . - R _

d) Banks/Fl - - - - - - - - -
e) Any Other - - - - - - - - -
Sub-total (A)(2) 6,09,688 - 609688 224 6,09,688 - 6,09,688 2.23 (0.01)
Total shareholding 1,37,62,184 - 13762184 50.49 1,34,56,427 - 134,556,427 4932 (1.17)

of Promoter
(A) = (A)(1)+(A)(2)

B. Public Shareholding
1. Institutions

a)  Mutual Fund/UTI 15,36,966 400 15,37,366 5.64 11,23,995 - 11,23,995 412 (1.52)

b)  Banks/FlI 64,071 121 64,192 0.24 34,315 95 34,410 0.13 (0.11)

c) Central Govt. 7,494 - 7,494 0.03 29,971 - 29,971 on 0.08

d) State Govt(s) - - - - - - - - -
)

e) Venture Capital - - - - - - - _

Funds
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STATUTORY REPORTS

Category of Shareholders No. of Shares held at the beginning of the year No. of Shares held at the end of the year %
(as on April 1, 2018) (as on March 31, 2019) Change
Demat Physical Total  %of Demat Physical Total %of during
total total the
shares shares year
f)  Insurance - - - - - - - - -
Companies
g) Flis 84,40,163 - 84,4063 3097 8865502 - 8865502 32.49 1.52
h)  Foreign Venture - - - - - - - - -
Capital Funds
i) Others (specify)
Alternate 6,266 - 6,266 0.02 80,869 - 80869 0.30 0.28
Investment Fund
Sub-total (B)(1) 1,00,54,960 521 1,00,55,481 36.90 1,01,34,652 95 1,01,34,747 37.15 0.25
2. Non-Institutions
a) Bodies Corp.
i) Indian 566,426 2,995 569,421 2.09 4,20,444 1,395 4,21,839 155 (0.54)
i) Qverseas - - - - - - - - -
b) Individuals
i) Individual 17,61,597 351,717 2,113,314 7.6 18,52,108 2,86,490* 21,38,598 7.84 0.08
shareholders
holding
nominal share
capital upto
Rs.1lac
i) Individual 2,53,551 - 2,53,551 093 5,48,340 - 548,340 2.0 1.08
shareholders
holding
nominal share
capitalin
excess of
Rs.1lac
c) Others (specify)
(1) Trust 54,060 3,209 57,269 0.21 34,562 3,209 37,17 0.4 0.07)
(2) Foreign 1,318 - 1318 0.00 - - - - (0.00)
Nationals
(3) Non Resident 1,24,962 52,927 1,77,889 0.65 1,45,098 47,658 192,756 0.7 0.06
Indians
(4) Overseas - 840 840 0.00 - 140 140 0.00 0.00
Corporate
Bodies
(5) Clearing 31149 - 31,149 on 1,08,878 - 1,08,878 0.40 0.29
Members
(6) HUF 50,027 - 50,027 0.18 50,716 - 50,716 0.19 0.01
(7) IEPF 1,71,518 - 1,71518 0.63 1,88,067 - 1,88,067 0.69 0.06
(8) Foreign 13 - 13 0.00 17 - 17 0.00 0.00
Portfolio
Investors
(Category Ill)
(9) NBFCs - - - - 243 - 243 0.00 0.00
registered with
RBI
(10) Others 11,575 - 11,575 0.04 4,934 - 4,934 0.02 (0.02)
Sub-total (B)(2) 30,26,196 4,11,688 34,37,884 12.61 33,53,407 3,38,892 36,92,299 13.53 0.92
Total Public Shareholding  1,30,81,156 4,12,209 1,34,93,365 49.51 13488059 3,38,987 13827,046 50.68 117
(B) = (B)(1) + (B)(2)
C. Shares held by Custodian - - - - - - - - -
for GDRs ¢ ADRs
Grand Total (A+B+C) 2,68,43,340 4,12,209 2,72,55,549 100.00 2,69,44,486 3,38,987 2,72,83,473* 100.00 -

*The total shareholding reported in physical mode under the public category has been ascertained after adding 903 equity shares held by one
individual, pursuant to order of the Honourable Supreme Court. An application in respect of these shares is being filed with the Hon'ble Court. The
number of shares issued by the Company and those held by individuals may be altered depending on the outcome of the Court proceedings.
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(ii) Shareholding of Promoter £ Promoter Group :

SI.  Shareholder’s Name Shareholding at the beginning of the  Shareholding at the end of the year % change
No. year (as on April 1, 2018) (as on March 31, 2019) in share
No.of %oftotal % of Shares No.of %oftotal % of Shares holding
Shares Shares pledged/ Shares  Shares pledged/ during
of the encumbered ofthe encumbered theyear
Company to total Company to total
shares shares
1 Ms. Simran Lal 315,241 116 - 315,241 116 - 0.00
2 Ms. Tara Lal 314,994 116 - 314,994 115 - (0.01)
3 Mr. Siddhartha Lal 2,94,694 1.08 - 2,94,694 1.08 - 0.00
4 The Simran Siddhartha Tara 1,20,30,648 4414 - 1,2030,648 4410 - (0.04)
Benefit Trust, Trustee-
Vikram Lal
5 The Brinda Lal Trust, 4,85,707 1.78 - 4,85,707 1.78 - 0.00
Trustee- Vikram Lal
6 Karvansarai Investments 15,143 0.06 - 15,143 0.06 - 0.00
Private Limited
7 Mr. Arjun Joshi® 1,01,919 037 - - - - (0.37)
8 Ms. Nihar Joshi* 1,01,919 0.37 - - - - (0.37)
9 Ms. Shonar Joshi» 1,01,919 037 - - - - (0.37)
Total 1,37,62,184 50.49 - 1,34,56,427 49.32 - (1.17)7*

*Decrease in 0.05% shareholding of Promoter £ Promoter Group is on account of allotment of equity shares by the Company under its Employee Stock Option
Plan, 2006, during the FY 2018-19.

"Decrease by another 1.12% shareholding of Promoter ¢ Promoter Group is on account of re-classification of Mr. Arjun Joshi, Ms. Nihar Joshi and Ms. Shonar
Joshi as public shareholders, during the financial year under review, with requisite approvals.

(iii) Change in Promoters' Shareholding:

Sl. Particulars Shareholding at the beginning Cumulative Shareholding
No. of the year (as on April 1, 2018) during the year
No. of shares % of total No. of shares % of total
shares of the shares of the
Company Company
Ms. Simran Lal
1 At the beginning of the year 315,241 116 315,241 116
Date wise Increase/Decrease in Promoters No Change
Shareholding during the year
At the end of the yeari.e. as on March 31, 2019 315,241 116
Ms. Tara Lal
2 At the beginning of the year 3,14,994 116 314,994 116
Date wise Increase/Decrease in Promoters No Change
Shareholding during the year
At the end of the yeari.e. as on March 31, 2019 314,994 115
Mr. Siddhartha Lal
3 At the beginning of the year 2,94,694 1.08 2,94,694 1.08
Date wise Increase/Decrease in Promoters No Change
Shareholding during the year
At the end of the yeari.e. as on March 31, 2019 2,94,694 1.08
The Simran Siddhartha Tara Benefit Trust
4 Atthe beginning of the year 1,20,30,648 44.14 1,20,30,648 44.14
Date wise Increase/ Decrease in Promoters No Change
Shareholding during the year
At the end of the yeari.e. as on March 31, 2019 1,20,30,648 4410
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STATUTORY REPORTS

Sl. Particulars Shareholding at the beginning Cumulative Shareholding
No. of the year (as on April 1, 2018) during the year
No. of shares % of total No. of shares % of total
shares of the shares of the
Company Company
The Brinda Lal Trust
5 At the beginning of the year 4,85,707 178 4,85,707 1.78
Date wise Increase/ Decrease in Promoters No Change
Shareholding during the year
At the end of the year i.e. as on March 31, 2019 4,85,707 1.78
Karvansarai Investments Private Limited
6 At the beginning of the year 15,143 0.06 15,143 0.06
Date wise Increase/ Decrease in Promoters No Change
Shareholding during the year
At the end of the yeari.e. as on March 31, 2019 15,143 0.06

(iv) Shareholding Pattern of top ten Shareholders (other than Directors, Promoters and Holders of GDRs

and ADRs):
-
SI. Top Ten Shareholders Shareholding at the beginning  Shareholding at the end of the
No. of the year (as on April 1, 2018) year (as on March 31, 2019)
No. of shares % of total  No. of shares % of total
shares of the shares of the
Company Company
1. Europacific Growth Fund © 6,46,049 2.37 4,79,508 176
2. Government of Singapore® 1,85,855 0.68 3,62,452 133
3. Capital World Growt