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MARKETING PLAN IS OUR MOTORCYCLES"

“TH

| < RE's Rudratej Singh on how he plans to turn the bike into a vehicle for marketing and storytelling
udratejSingh, President, Royal the world and talks about a time relevant. Those are notknown, ei-
Enfieldjoined theworld's oldest ‘andemotion, wherethebrandwas ther in India, or in any part of the
Mm(-wﬂu- at the heart of doing something world. Of course, we will sell the

who follow us on our websiteand
the launch event was broadcast
to our entire community. We try

BY AMIT BAPNA | MUMBAI

Limited editi of bikes but we will make sure that

5
£

ahistory

‘With Pegasus, we are creating a

fundamental, and reinforce its
relevance even today.

story-telling
Pegasus is inspired by the leg-
endary Flying Flea motorcycle
manufactured at Royal Enfield’s
facility in the UK during World
‘War 2. Conceived as a tribute to
Royal Enfield’s military heritage,

UKlaunch the

Pegasus i para-troopers
being air-dropped. The idea is to

bringthatstory 0SS

orapieceof history?

Royal Enfield (RE) in India is an
established brand, but it is early
days in the other 50 markets
where we are present. There we
could well be a shirt or a bike.
Also, it was important to bring
out the attributes of RE brand —
pedigree, resilience, ruggedness
- which are still what make us

people who buy them feel and tru-
ly believe they are buying a piece
of history. They should struggle
to figure out whether they should

to make sure evocative stories
are seen from the bike owner's
side rather than from the
company’sside.

p inthe TOoOomor
ridethem.

Thetales thebikes cantell

The marketing plan is our mo-
torcycles. They will create
their own layers of storytell-
ing. We have 2.5 million people

I E layl

The industry believes in product-
led growth. We have said while
‘we will do innovations, it will be
around the brand. We don’t need
to get on the hedonistic treadmill
of product innovations.
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